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ABSTRACT

This research study aims to develop an empowerment strategy for female
entrepreneurs from the Masiphumelele informal settlement in the Western Cape, South
Africa. The study employed a qualitative, inductive approach and convenience
sampling as its methodology. The sample comprised 17 female entrepreneurs residing

in the Masiphumelele informal settlement in the Western Cape, South Africa.

The primary data was collected using semi-structured interviews with the 17 female
entrepreneurs, which explored their entrepreneurial experiences, challenges,

utilisation of resources, and strategies.

The study's findings emphasise the significance of providing focused assistance
mechanisms, such as financial resources, mentorship programmes, and specialised
training, specifically designed to address women entrepreneurs' unique requirements
and difficulties in informal settlements. Furthermore, it emphasises the need for
community cooperation and collaborating with local individuals and organisations to
establish a long-lasting environment promoting women's economic empowerment in

informal settlements.

The study's policy recommendations suggest that government agencies, non-profit
organisations, and private sector entities should collaborate to create comprehensive
support programmes. These programmes should focus on bridging the gap in financial
literacy, providing affordable credit options, offering mentorship opportunities, and
creating networking platforms for female entrepreneurs in informal settlements. These
policy ideas aim to promote equitable economic development and enhance the agency
of female entrepreneurs in marginalised places such as Masiphumelele informal

settlement in the Western Cape, South Africa.
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GLOSSARY

The study includes a comprehensive list of key terms and concepts outlined below for

clarity and understanding.

Entrepreneur: The term ‘entrepreneur’ is thought to have originated from the French
word ‘entreprendre,” which conveys the meanings of ‘undertaking’ and ‘attempting’
(Idris and Tan, 2017). Consequently, an entrepreneur can be described as an
individual who actively engages in economic activity by starting a business with
innovative and creative ideas. This offers possibilities for personal growth and

benefits the wider community (Garg and Agarwal, 2017).

Women entrepreneurs: Women entrepreneurs willingly choose to accept the
opportunity to fulfil their needs and attain financial independence (Mozumdar et al.,
2020). A female entrepreneur can be described as an individual who effectively
manages and supervises diverse forms of businesses (Deng et al., 2020). The
researcher employed this definition in this study to define a female entrepreneur's

characteristics.

A strategy: The term ‘strategy’ refers to a diverse range of perspectives, opinions,
insights, events, goals, expertise, thoughts, ideas, experiences, and expectations that
provide a structured framework for initiatives to achieve specific outcomes. It entails
identifying an organisation's long-term goals and objectives, selecting strategies, and

allocating resources to accomplish them (Johnson et al., 2020).

Informal settlement: Informal settlements are characterised by the construction of
housing units without proper certification or legitimate ownership claims. These
settlements may be non-compliant with existing planning and building regulations
(Williams et al., 2019; Walls et al., 2020)

Challenges: A challenge is a situation in which an individual faces a task that requires
significant mental or physical effort to complete effectively, thus serving as a measure

of one's abilities (Cambridge Dictionary, 2024).

Informal businesses: Informal businesses may be defined as enterprises that operate
without being subject to taxation, are mostly owned by families, are without regulation,
and lack a formal organisational structure or legal framework. These firms are typically
small or medium-sized enterprises (SMEs) and depend on resources or services within
their local area. They focus on serving their local communities and nearby regions
(Etim and Daramola, 2020).
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CHAPTER ONE: INTRODUCTION

1.1 Introduction

Section 22 of the South African Constitution ensures that individuals can choose their
trade, activity, or profession. In an unpredictable economic situation where individuals
experience financial difficulties, most people especially women, turn to informal trading

to support themselves (Brown and Mackie, 2018).

Statistics South Africa (2022) reported that women comprise 51.1% of the population
of over 30.5 million individuals in the entrepreneurial sector. Nonetheless, only 34% of
female entrepreneurs own SMESs. Statistically, women have demonstrated exceptional
tenacity in establishing their enterprises within the informal commerce sector despite

the unnecessary red tape put in their way (Statistics South Africa, 2022).

Individuals who start business ventures have a chance to create income while
delivering goods or services to their communities. Nevertheless, the bureaucratic
restrictions imposed by local governments hinder the informal sector from achieving
continuous growth. The main issue is the requirement to obtain trading licences which
is often hard and expensive for most female business owners in the informal sector.
Often, female business owners are unaware that such permits exist and are required.
Acquiring the necessary permission to operate lawfully poses challenges for female
owned businesses and SMEs must incur significant unnecessary expenses in the
informal sector. SMEs may need help to adhere to the conventional formal business

procedures mandated for various licences (Cichello and Rogan, 2017).

Section 6A was incorporated into the Business Act through the Business Amendment
Act 186 of 1993. This law gives legal rights to local authorities to supervise, manage
and organise informal commerce, giving them power to establish regulations and
enforce restrictions or prohibitions on such activities within specified areas. Local
authorities can also establish by-laws which affect street vendors, peddlers, or
hawkers. These regulations primarily affect female entrepreneurs who frequently

participate in informal economic endeavours.

Certain government legislation may impede on the advancement of female
entrepreneurship in South Africa's informal sector. However, new initiatives are
currently being applied to address these challenges. Female entrepreneurs in

Masiphumelele informal settlement, predominantly operate businesses that are

1



focused on concentration or survival, such as spaza shops, shebeens, take-away food
businesses, hair salons, street vending, seamstress services, and clothing sales (Etim
and lwu, 2019; Dencker et al., 2021). Small businesses make an important contribution
in the entrepreneurial sector as they are inclined to focus on their efforts on markets
that are connected to prevalent social norms and financial resources in specific local
areas where they operate their businesses. Policy revisions are crucial to improving
the informal sector, particularly in South Africa, when one considers global

transformation and advancements (Hartnack, 2017).

There is a pressing demand for implementation of efficacious empowerment strategies
for female entrepreneurs to reduce economic inequality. Female business owners
have the ability to contribute to the local economy by creating employment
opportunities, thereby reducing poverty which can be achieved by minimising the
difficulties they face when venturing into business, by encouraging the growth and
progress of small businesses and promoting their progress and expansion within all
structures (Sangolagi and Alagawadi, 2016). A study of female entrepreneurs in
informal settlements in South Africa is important as it has the capability of illuminating
obstacles and prospects for economic advancement within such marginalised
communities. Due to job scarcity within the formal sector, most women venture into
entrepreneurial activity because of the many benefits that it provides such as a
possibility of increased autonomy over their financial futures and the flexible working
hours which contribute to their work-life balance. This study enhances existing
academic research by deepening our comprehension of entrepreneurship in informal

economies, specifically focusing on gender analysis (Brush et al., 2019).

Many women opt to become entrepreneurs in the informal sector due to the scarcity of
formal employment prospects, as well as their ability to gain increased autonomy over
their and their families’ financial futures. This study enhances existing academic
research by deepening our comprehension of entrepreneurship in informal economies,

specifically focusing on gender analysis (Brush et al., 2019).

The researcher attempts to analyse the experiences and obstacles of female
entrepreneurs in informal settlements, which has the potential to provide valuable
insights for developing policies and interventions to empower them. The study
emphasises the necessity for enhanced information accessibility, particularly regarding

businesses operating in informal settlements.



The results of this study will enhance a scholarly understanding of entrepreneurship in
informal settlements and offer valuable perspectives for policymakers and
development practitioners. Collectively, the data obtained from these studies
addresses deficiencies in scholarly research on informal economies, can guide policy
choices, and can advance comprehensive economic development strategies that

bolster female entrepreneurs in informal settlements.
1.2 Problem Statement

Survivalist women entrepreneurs are frequently confronted with an extensive set of
challenges. These challenges include insufficient marketing opportunities, inadequate
regulatory and social support from the government, and difficulties obtaining credit for

those operating informal businesses (Panda, 2018).

Nsengimana et al. (2017) brought to light the difficulties women entrepreneurs come
across when attempting to access funding opportunities. These barriers may obstruct

their development and ability to succeed in comparison to their male counterparts.

Prior research revealed that factors have the potential to contribute to gender

discrepancies existing between men and women (Chung and Van der Lippe, 2020).

It is often observed that men are more inclined to start business activities with
significant possibilities for growth. Conversely, it has been discovered that enterprises
headed by female entrepreneurs display comparatively less aggressive growth trends

and may not experience quick expansion as much as men.

As Meyer and Hamilton (2020) indicated, conserving investment in female
development and empowerment is essential to effectively contribute to poverty
eradication and job creation in South Africa. Hence, this study aimed to look at potential
empowerment strategies that women entrepreneurs can adopt in Masiphumelele

informal settlement and similar informal settlements.

Developing an effective empowerment strategy for women business owners is justified
by its proven ability to drive and encourage women to grow and be productive in their
businesses. Investing in developing female entrepreneurships could generate positive
effects on economic growth, as women are more willing to invest in their households

and communities than men are (Meyer and Mostert, 2016).



1.3 Theoretical Framework

This research is based on the theoretical framework of neoliberalism. Ciplet (2022)
defined neoliberalism as a political ideology prioritising market dominance over public
governance. Neoliberalism posits that economic freedom is essential for enhancing
individuals’ economic and social welfare as it advocates for a free market, competition,
limited government intervention, and individual accountability. South Africa has
implemented neoliberal policies, namely fiscal austerity, deregulation of industry, trade
liberalisation, foreign investment in financial markets, and reduced barriers for

companies to compete with local and foreign competitors.

This theory guided the researcher's perception of the challenges female entrepreneurs
face within the informal economy in the study. Neoliberal policies in South Africa
offered some benefits but have yet to effectively address workers’ fundamental
challenges in the everyday economy. Consequently, organisations operations outside
established legal and institutional structures were and still are affected. Informal
labourers frequently encounter restricted financial service availability and a lack of
legal protection and social security benefits. The South African government made
efforts to search for suitable strategies to help the empowerment of female
entrepreneurs who are involved within the informal sector. The researcher avers that
government should adopt less stringent regulations controlling access to vital
resources, such as credit or capital, as that will enhance economic growth and foster
the expansion of businesses in the informal industry. The effects of neoliberal policies
on informal trading depend on a range of factors, such as location, competition in

industry and traders’ individual circumstances.
1.4 Rationale and Significance of the Study

Nambiar et al. (2020) pointed out the limited amount of data available on the
experiences of women entrepreneurs in South African townships. Using the proposed
empowerment strategy effectively, will have the potential to generate profitable
businesses, promote sustainability, facilitate business expansion, create employment
opportunities, and contribute to alleviating poverty in Masiphumelele informal
settlement. Due to the limited research on women entrepreneurship in Masiphumelele,
this study is significant. It will serve as a valuable reference for academics and
policymakers by contributing to the existing body of knowledge on this field.

Furthermore, it will shed light on the potential benefits of female entrepreneurship in
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alleviating poverty while generating employment opportunities. This study aims to
identify various possibilities for disseminating the research findings to female

entrepreneurs in Masiphumelele.
1.5 Aim of the Study

To develop an empowerment strategy for female entrepreneurs focusing on

Masiphumelele informal settlement.
1.6 Research Objectives

The researcher formulated the following questions to achieve the study's three

objectives:

1.1.1 To understand the difficulties that female entrepreneurs experience while
participating in entrepreneurial projects.

1.1.2 To identify and ensure opportunities for sustainable businesses for female
entrepreneurs in Masiphumelele informal settlement; thus, enabling them to
operate.

1.1.3 To develop strategies and options to overcome challenges and harnessing

opportunities.
1.7 Research Questions

To accomplish the three objectives of this study, the following research questions were

proposed:

1.1.4 What challenges do female entrepreneurs encounter when engaging in informal
businesses?

1.1.5 What opportunities are available to ensure sustainable businesses for female
entrepreneurs in Masiphumelele?

1.1.6 What are the recommended strategies and options to overcome these

challenges?
1.8 Research Paradigm, Methods and Methodologies
1.8.1 Research Paradigm

A paradigm can be described as the framework characterised by values and beliefs

that shape the views of researchers and scientists within a particular field of study. It



influences the determination of the areas of study, the methodologies employed, and,
notably, how the findings are interpreted (Bell et al., 2022). The selected paradigm for
this study is interpretivism. Rather than being solely determined by a fixed objective
view of the world, the paradigm suggests that social events are formed by individuals'
interactions and lived experiences (Alharahsheh and Pius, 2020). Researchers must
consider the underlying view of qualitative research. Saunders et al. (2012) suggested
using interpretive methodology, as it seeks to understand phenomena by looking at
phenomena from an individual's perspective and explores the connections between
individuals and their historical and cultural contexts. This study used the interpretive
paradigm, which encompasses a qualitative research approach which examines the

factors and contexts that influence how various social situations develop.
1.8.2 Research Method

The researcher employed a qualitative research method to address the research
guestions. The process was decided on to help enhance the understanding of
individuals' perspectives by considering numerous factors that may arise from cultural
differences affecting a specific phenomenon (Kozleski and Proffitt 2020). The
researcher adopted a qualitative approach to examine the phenomenology concerning

women entrepreneurs (Kumalasari et al., 2021).
1.8.3 Research Design

Given the scarcity of prior research on the subject, the researcher sought to enhance
awareness of the critical issue of women entrepreneurs in informal settlements. The
researcher opted for an exploratory study method. This type of analysis focuses on
examining ongoing occurrences, exploring inquiries, generating fresh insights, re-
evaluating events from different perspectives, and formulating ideas and

recommendations for future research (Al-Ababneh, 2020).
1.9 Limitations of the Study

The views and experiences were derived solely from a specific group of female
participants residing in the Masiphumelele informal settlement. Hence, this study's

outcome presents a localised perspective.

Expanding data collection to include information from other informal settlements

throughout the Western Cape could provide deeper insights into the findings.



1.10 Definition of Key Concepts

A comprehensive list of key terms and concepts are presented below to provide more

clarity and understanding.

Entrepreneur: The term ‘entrepreneur’ is thought to have originated from the French
word ‘entreprendre,” which conveys the meanings of ‘undertaking’ and ‘attempting’
(Idris and Tan, 2017). An entrepreneur is an individual who has an active participation
in starting a business that uses new and creative methods which can offer possibilities

for personal growth and benefit the wider community (Garg and Agarwal, 2017).

Women entrepreneurs: These are women who willingly choose to grab an
opportunity to fulfil their needs and thereby attain financial independence (Mozumdar
et al., 2020). A female entrepreneur can be described as an individual who effectively
manages and supervises diverse forms of businesses (Deng et al., 2020). The
researcher employed this definition in this study to define a female entrepreneur's

characteristics.

A strategy: This refers to a multifarious range of perspectives, opinions, insights,
events, goals, expertise, thoughts, ideas, experiences, and expectations to provide a
structured framework for initiatives to achieve specific outcomes. It identifies an
organisations long-term goals and objectives, by selecting suitable strategies, and

allocating resources to accomplish certain objectives (Johnson et al., 2020).

Informal settlement: Informal settlements are characterised by the construction of
housing units without proper certification or legitimate ownership claims. These
settlements may be non-compliant with existing planning and building regulations
(Williams et al., 2019; Walls et al., 2020).

Challenges: Challenges are situations that individuals face that require significant
mental or physical effort to complete tasks effectively. They serve as a measure of

one's abilities (Cambridge Dictionary, 2024).

Informal businesses: Informal businesses are enterprises that operate without being
taxed. Families usually own them, operate without regulation, and have no formal
organisational structure or legal framework. The businesses are mostly SMEs that
depend on resources or services within their local community (Etim and Daramola,
2020).



1.11 Structure of the Study

The study is structured by the layout illustrated in Table 1.1 below.

Table 1.1: Chapter layout

Chapter

Brief layout

Chapter One

Chapter One offers a comprehensive preamble that provides the
necessary background information for the study. The chapter comprises
the problem statement, the significance of the study, the research aim,
objectives, questions, the research paradigm, methods, and
methodologies. The chapter will define and describe key concepts, and
concludes with the research study structure.

Chapter Two

This section focuses on the study's relevant scientific research and
theoretical framework.

Chapter Three

Chapter Three presents the methodological approach employed within
qualitative studies, offering a scientific rationale for each step. It also
covers the processes of data analysis and data collection.

Chapter Four

Chapter Four provides details of the summary of the data analysis
process, which presents the study’s key findings and their interpretation.

Chapter Five

Chapter Five presents the study's concluding statements, summarising its
theoretical and empirical objectives and corresponding findings.

1.12 Conclusion

Chapter One thoroughly analysed the research problem, established the research

objectives, and reviewed the research methodologies used for data collection.

The next chapter examines the vast body of literature exploring female entrepreneurs'’

challenges in informal settlements. Furthermore, the chapter will explore several

organisations and entities actively promoting women's empowerment within the Local

Government of the Western Cape Province.



CHAPTER TWO: LITERATURE REVIEW

2.1 Introduction

Statistics South Africa (STATS SA) reported in 2023 that South Africa’s population is
estimated to be 60.6 million and roughly 31.0 million are female, while 28.89 million
are male. Notwithstanding significant efforts to address gender inequality, the adoption
of the National Development Plan 2030, sought a society characterised by equitable
opportunities for all. The female unemployment rate remained high at 34.5% in 2022,
compared to the male unemployment rate of 27.7%. High unemployment among
women was significantly greater in 2017 and 2022 (STATS SA, 2023).

A variety of methods to rectify historical disparities caused by South Africa's history of
racial discrimination were then put in place. Policies about enfranchisement were
implemented on various levels, including those related to the economy, land, and
employment. The primary objective of the Broad-Based Black Economic
Empowerment Act (B-BBEE) enacted in 2003 was to facilitate meaningful participation
of Black individuals and bring about significant transformation in ethical representation
within proprietorship and governance positions in established and emerging
businesses where female entrepreneurs could identify and seize economic

opportunities to support their families.

Discussions surrounding women's empowerment often ignite passionate debates
within the political and social spheres. Ali and Salisu (2019) emphasised the
significance of gender equality and women's equal participation in all aspects of life,
particularly in respect of aligning with men's positions. The main objective of this theory
was to encourage equal chances for all genders. Supporters of this theory contended
that by advocating for equal treatment of men and women in economic sectors, the

disparities in business enterprises could be diminished.

The International Labour Organization (ILO) (2018) stated that businesses owned by
women from impoverished backgrounds usually experienced discrimination because
of their religion, social position, and gender. To overcome these obstacles, women
often rely solely on personal funding and seek support from organisations to help them
improve their interactions with the market and to generate consistent revenue. The
literature offers various definitions of empowerment, indicating a need for more

consensus on a universally accepted definition. The lack of agreement can be
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attributed to the influence of cultural context, which shapes the understanding of how

empowerment occurs (Al Khayyal et al., 2020).

In addition, STATS SA (2022) provided a concise overview of economic
empowerment, by encompassing aspects such as managing finances, accessing
family resources, owning property, participating in markets, pursuing employment
opportunities, and by having representation in economic decision-making roles.
Economic empowerment offers women the chance to participate in the labour force,

achieve financial independence, and advance to positions of economic influence.

Ali et al. (2021) suggested that there was limited information on the factors contributing
to the need for growth in small businesses and the strategies women business owners
employed to grow their businesses. Meyer (2018) suggested that further research
would be valuable for female entrepreneurship in developing and emerging nations, as
it would acknowledge that culture continued to influence women's development and
empowerment. Thus, it is essential to prioritise further research on the long-term
sustainability and growth potential of women-owned enterprises in informal

settlements.
2.2 Entrepreneurship

Entrepreneurship refers to pursuing new business opportunities, including self-
employment, establishing a new organisation, or growing an existing business
(Fuentelsaz et al.,, 2019:5-24). Venkataraman (2019) also suggested that
entrepreneurship involves investing in an industry with financial resources, time, and
effort without certainty regarding future returns. However, Bodley (2020) asserted that
entrepreneurship becomes an obligatory option in less economically developed

countries with restricted industrialisation and a high unemployment rate.

Bodley (2020) reported that entrepreneurship is often used interchangeably with self-
employment. It is essential to note that there are noticeable variations in the motivation
and skill levels exhibited by entrepreneurs, especially between those who pursue
entrepreneurial endeavours due to perceived opportunities, compared to those who do
so out of necessity. This assertion was supported by the works of Fairlie and Fossen
(2018) and Nikiforou et al. (2019). These scholars defined a necessity entrepreneur as
an individual who intends to start a business when faced with limited options, often due

to unemployment. Buheji (2018) emphasised the necessity for entrepreneurs in
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advancing developing and emerging economies and stated that these entrepreneurs
should be recognised for their crucial role in addressing challenges such as
impoverishment, joblessness, and inequalities. Knox et al. (2019) argued that being a
necessity entrepreneur should not mean that the enterprise should be undervalued or
neglected. However, if the importance of necessity or survivalist enterprises is not
given enough attention, they will continue to be overlooked, along with their founders
(Cichello and Rogan, 2017). Khyareh (2018) added that entrepreneurs typically

possessed lower levels of education and experience.

Shepherd and Zacharakis (2018) defined an opportunity entrepreneur as someone
who starts a business based on perceiving an entrepreneurial opportunity. Individuals
with a more extended education tend to have a higher level of education and a more
extensive social network, which provides advantages for their business development.
Opportunity entrepreneurs recognise business opportunities during periods of low
unemployment and favourable economic conditions for new business establishments
(Shepherd and Zacharakis, 2018).

Entrepreneurship has witnessed diversification over time, leading to more women
engaging in self-employment. Entrepreneurship should be associated with subjective
and non-economic wellbeing rather than solely with business success and profitability
(Bodley, 2020). Entrepreneurial behaviour is widely acknowledged as a powerful driver
of revenue growth, advancement, and job creation. Noor et al. (2021) found that
entrepreneurship has become a prominent subject of study in modern times. The
global recognition of its importance has resulted in heightened interest and concern.
This required creating an inclusive organisation that takes complete responsibility for
generating revenue without considering gender-based differences. Entrepreneurship
encompasses various activities where individuals identify and capitalise on

opportunities while contributing to society.

In summary, entrepreneurship is characterised by its diverse nature and continuous
evolution. Hence, developing a globally acknowledged definition that can be
universally applied for a more extended period is not easy. Generating money
necessitates the recognition of opportunities, the fostering of innovation, and the
production of novel ideas (Parker, 2018). The role of entrepreneurship in fostering a
robust economy is crucial, due to its influence on job creation and the growth of

employment prospects (Burns and Dewhurst, 2016).
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2.3 Informal Settlements

Informal settlements encompass a wide range of residential areas where individuals
reside in self-constructed dwellings that may be deemed casual due to their legal
status, physical condition, or a combination of both. The urban simplicity of informal
settlements poses significant difficulties in developing countries (Nassar and Elsayed
2018). These communities play an essential role in the housing market. They
significantly influence the dynamics of providing enough housing for rapidly increasing

market demand.

Governments in developing nations implement various policies, strategies, and
programmes to address urban housing, which is linked to the emergence of informal
settlements. These strategies encompass a range of activities, such as government-
sponsored housing, establishing designated areas and facilities, urban redevelopment

efforts, and improving slums and neighbourhoods.

It is essential to note that these approaches have yet to be proven sufficient to address
the pressing challenges of housing and environmental quality. In reaction to the
inadequacy and unsustainability of the prevailing system of land transformation,
individuals have established self-planned townships, commonly called informal
settlements. The informal sector often serves as a vital source of livelihood for
individuals who face economic challenges in slums, including catastrophic weather and
rapidly increasing urbanisation in rural areas. This includes individuals who work in
family businesses without receiving payment, those engaged in temporary wage
employment, individuals who work from home, and hawkers on the streets. The
informal sector often provides employment opportunities with below-average wages,

thus benefiting casual workers and microentrepreneurs (Etim and Daramola, 2020).

The average daily wage of individuals engaged in the informal economy as
domestic workers, gardening workers, waiters or waitresses, or street vendors ranges
between R150 and R300 per day (Nyashanu et al., 2020). Many individuals live in
informal settlements because of the opportunities they provide to participate in the
informal economy, potential tax benefits, access to affordable or accessible housing,
and subsidised services (Nassar and Elsayed 2018). The notion that informal
employment serves as a mere transitional phase towards formal sector opportunities
iIs no longer valid, given that many workers in developing nations rely on informal

employment for most of their productive adult lives (Etim and Daramola, 2020).
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2.4 The Challenges Faced by Female Entrepreneurs in Informal Settlements

Female entrepreneurs in developing countries face specific challenges when growing
or starting businesses. These challenges are primarily influenced by societal norms,
formal institutions, and economic conditions (dos Santos et al., 2019; Gimenez et al.,
2017; Cabrera and Mauricio, 2017; Meyer, 2018). In contrast to external problems,
which lie beyond the entrepreneur's sphere of influence, internal challenges can be
surmounted by entrepreneurs’ endeavours. Regarding female entrepreneurship in
Africa, it is worth noting that while familial limitations may not represent significant
challenges, external labour market constraints, such as limited access to international

markets, present formidable obstacles for these women.

Gender-based discrimination, challenges in balancing work and family obligations, and
issues related to personal characteristics are distinct barriers encountered exclusively
by female entrepreneurs (Meyer, 2018) who face more challenges than their male
counterparts. These challenges encompass a wide range of factors, such as limited
access to financing facilities, inadequate financial skills training, persistent
preconceptions about women in business, and entrenched traditions that hinder their
complete engagement (Meyer, 2018; Naidu and Chand, 2017). In addition, Panda
(2018) noted that a scarcity of resources such as education, training, and

infrastructure and differences in personal character are common obstacles.

Gender Poor
Discrimination Infrastructure

Financial
Constraints

Marketing

Lack of
Work-Life Entrepreneurial
Balance Education and
Training

Figure 2.1: Generic challenges faced by female entrepreneurs in South Africa

(Source: Drawn by Researcher)
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2.4.1 Financial Constraints

There has been a lot of literature published highlighting the significance of financial
inclusion for female entrepreneurs. Female entrepreneurship has the potential to
generate additional income, which can be used to enhance the wellbeing of their
households and support their families. It has been observed that women residing in
rural areas may encounter distinct factors that negatively influence their financial
activities, hence restricting their ability to adopt a comprehensive approach to
managing their finances (Ge et al., 2022; Ngono, 2021).

Financial inclusion in developing countries can be challenging due to limited access to
well-established loan sectors, thereby disproportionately affecting women aspiring to
start entrepreneurial ventures. The active engagement of women in the financial
system plays a crucial role in enhancing economic development overall, as it

empowers them to participate actively in the economy (Hussain et al., 2019).

In addition, female entrepreneurs need help obtaining financing from extraneous
sources such as formal financial institutions, due to poor credit ratings and the lack of
sureties; mainly because women tend to have limited assets and a modest financial

situation (Isaga, 2018).

Rudhumbu et al. (2020) indicated that female entrepreneurs face challenges obtaining
funding for their start-ups or businesses due to lending institutions demanding
collateral. It is believed that women entrepreneurs may continue to have challenges to
attain complete recognition and appreciation within diverse economic domains, such

as interactions between small businesses and suppliers.

This challenge is intensified by the situation where women may have limitations in
accessing their assets due to cultural considerations. Their capacity to use these
assets as security for obtaining financial resources must be improved. It is frequently
seen that female entrepreneurs need more awareness when it comes to the various
forms of financial support offered by financial institutions and governmental bodies,
such as subsidies, incentives, tax relief, and similar provisions (Chowdhury et al.,
2018).

This lack of understanding may significantly contribute to their commercial ventures'
eventual downfall. Women increasingly depend on their limited savings and loans from

their social networks to sustain their daily business activities. These financial resources
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must be improved to ensure their businesses’ long-term sustainability (Langevang et
al., 2018; Isaga, 2018).

2.4.2 Gender Discrimination

In Sub-Saharan Africa and other geographical areas, a prevailing cultural norm exists
whereby men are automatically expected to assume the role of principal breadwinners
for their families. Women are usually tasked with overseeing domestic matters.
Consequently, female entrepreneurs often struggle to balance their familial obligations
with their entrepreneurial responsibilities effectively (Mozumdar et al., 2020; Gopinath
and Chitra, 2020).

There is significant uncertainty regarding how families provide the necessary support,
such as administrative and financial assistance, to female entrepreneurs. This support
is critical for women to attain their objectives, optimise their capabilities, and foster the

expansion of their businesses (Noor et al., 2021).

Providing robust support and encouragement to rural women in low-income countries
Is extremely important to facilitate the establishment of work environments that
effectively accommodate child-rearing duties and family responsibilities (Ge et al.,
2022; Aggarwal and Johal, 2021).

Adom and Anambane (2020) suggested an association between gender stereotypes
and socio-cultural influences, which may lead to less representation of women in
business. Obstacles such as disparities in resource availability, include a lack of
influential figures to look up to, familial obligations, and a tendency to avoid taking risks

which can hinder women with ambitions of establishing or growing their businesses.

These determinants adversely affect women's business pursuits, marginalising and
disregarding female entrepreneurs in the entrepreneurial sphere. Women often
encounter discriminatory practices and societal norms that restrict their participation in
economic endeavours. Such circumstances can impede an individuals’ capacity to

advance in their careers (UN Women, 2018).

The limited representation of female entrepreneurs in larger enterprises can be
credited to the perception that if women were allowed to operate on a larger scale, they
would adopt behaviours usually associated with men. Because of this perception,

women may avoid adopting such behaviours, even if they recognise the potential
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benefits it could bring to their entrepreneurial endeavours. Individuals of all genders
must alter their mindsets to overcome these challenges. Women should progressively
adopt a perspective that regards assertiveness as a valuable talent, while males should

transform their traditional cultural beliefs (Mashapure et al., 2022).
2.4.3 The Concept of Work-Life Balance

Wijaya and Layman (2018) define work-life balance as the ability of individuals to
efficiently manage their job obligations while maintaining a sound personal and family
life. The concept of balancing life and work means searching for an ideal balance
between an individual's employment and personal life commitments. Engaging in
multiple roles at the same time can present challenges when it comes to fulfilling
obligations, and female entrepreneurs may need to adjust their family time due to the

demanding nature of being an entrepreneur.

There is often an imbalance in domestic responsibilities among women, which can be
attributed to prevailing gender norms and societal expectations. This means that
female entrepreneurs must manage business and domestic responsibilities,

sometimes negatively impacting women's personal lives (Ahmed et al., 2019).

It is essential to recognise that specific individuals may encounter time limitations,
especially during the initial stages of their children's development. Meyer and Keyser
(2019) and Wijaya and Layman (2018) stated that men normally face fewer challenges
in this area. In South Africa, the size of women-owned businesses is often influenced
by their leaning towards home-based companies and participating in informal

economic activities.

These businesses are usually classified as micro, SMEs (Brixiova and Kangoye, 2018;
Adom et al., 2018). Providing women with additional support in establishing work
environments that effectively address the challenges of managing household

responsibilities and childcare duties is beneficial in low-income countries.

Ge et al. (2022) recommended effectively balancing work and personal life by
coordinating these activities. Further research is necessary to delve deeper into this
topic, as previous studies primarily concentrated on broader challenges and may have
inadvertently overlooked the significant body of literature on work-life balance,

particularly for women in various corporate sectors (Pareek and Bagrecha, 2017).
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2.4.4 Marketing

Marketing is an organisational function that creates, communicates, and delivers
customer value. Women-owned businesses face significant pressure to rapidly adapt
to changing market conditions, due to intense competition, limited marketing networks,
ineffective sales strategies, delays in payment from clients, insufficient marketing
expertise, and rapid shifts in demand and technology (Garg and Agarwal, 2017). Due
to limited savings and low investment capital, most female entrepreneurs lack the

necessary funds to advertise their products and services.

Female entrepreneurs who often engage in limited marketing activities rely heavily on
intermediaries, such as distributors and retailers, who take a substantial portion of their
profit margin, leading to lower overall company profits (Garg and Agarwal, 2017). Nziku
and Struthers (2018) found that access to information on markets, social and
intellectual capital, technological solutions, design, and government regulations is
crucial for initiating and expanding a business. Access to multiple types of information

across various markets and sources of social and intellectual capital is essential.

Furthermore, the integration of technological solutions and the application of design
principles are equally important. Information seeking effectiveness depends on
information accessibility, which can be achieved through personal effort or by using
social capital and networking. A cost-effective and psychologically impactful marketing

strategy means that businesses should use social media platforms for networking.

Additionally, this enhances the process of obtaining information for female
entrepreneurs and optimising their ability to interact with consumers, suppliers, and
financial resources through direct channels, rather than depending on business

partners or colleagues (Garg and Agarwal, 2017; Nziku and Struthers, 2018).

The procurement of new data plays a crucial role in an enterprise’s establishment,
endurance, and expansion. Female entrepreneurs’ achievement depends upon
various external circumstances, including adequate media coverage and connectivity

infrastructure.

Personal attributes such as educational background, creativity, and experience are
significant factors for determining a female entrepreneur's success. This assertion
remains valid, regardless of external elements, such as infrastructure, which impact

the accessibility of information (Nziku and Struthers, 2018).
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Application | Monthly Salient Characteristics | Relevant Business-related
Active Users Data
(MAU)
Facebook 2.9 billion e Facebook Business | Approximately 66% of Facebook
Page users engage with local
e Facebook Ads business pages every week.
YouTube 2.29 billion e YouTube Analytics Approximately 70% of YouTube
e YouTube Ads viewers have purchased brand
products and services after
encountering them on
the platform.
Instagram 1.22 billion e Instagram Carousels | Approximately 44% of users
e Instagram Ads shop on Instagram weekly.
TikTok 1 billion e TikTok Shopping The monthly reach of TikTok
e TikTok Ads commercials encompasses a
substantial audience of 1 billion
adult consumers.
WhatsApp 2 billion e WhatsApp Business | WhatsApp generated around
App USD 906 million in revenue in
e Quick Replies 2022.
Facebook 1.3 billion e Messenger Ads Messenger advertisements can
Messenger e Instant Scan reach a substantial user base of
around 987.7 million individuals.
WeChat 1.22 billion e WeChat Pay Mainly used in China WeChat
e WeChat Groups offers numerous services,
including messaging, video
calling, shopping with WeChat
Pay, accessing government
services, etc.
Twitter 436 million o Twitter Around 54% of Twitter users
Revue/Newsletter demonstrate a tendency to
o Twitter Spotlight participate in the acquisition of
novel goods.
LinkedIn 756 million e LinkedIin Company 22% of the adult population
Page engages in its usage daily.
e LinkedIn Live Events
Pinterest 442 million e Story Pins Pinterest has a female user
e Try On Pins base, accounting for 76.7% of
its users. Weekly Pinterest
users (75%), participate in retail
activities on the platform.
Snapchat 557 million e Business Manager Snapchat boasts a user base

e Shap code

with substantial spending
power exceeding USD 4.4
trillion, and its advertising
audience comprises 54.4%
females.

Figure 2.2: Top 11 social media applications that are

2023
(Source: Statista: 2023)
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Irshad and Ahmad (2019b) proposed that business owners should consider
implementing online social networking to promote their goods and services. This
recommendation is based on growing internet usage and widespread engagement with

social media platforms.

2.4.5 Poor Infrastructure

Ge et al. (2022) discovered a noteworthy association between a business's size and
its influence on household income, emphasising this relationship's inherent
significance. Additionally, having a prominent location with many potential customers
nearby is an excellent asset to a business. Customer access to a business contributes
significantly to an entrepreneur’s success. Many women establish home-based
enterprises as they find it challenging to access marketplaces for their products or
services, especially those from remote regions. This decision is influenced by the
limited purchasing power of their customer base. Consequently, businesses need help
contacting consumers for their products. The lack of proper physical infrastructure and
the restricted purchasing power of their customer base reduces businesses’ chances
of success. Ngimana et al. (2017) and Tur-Porcar et al. (2017) stressed a noticeable
inclination among women to establish enterprises characterised by restricted revenue
and employment levels, which impedes their expansion. The effects of these studies
hold significance for the expansion and advancement of enterprises. A considerable
proportion of women establish businesses with a smaller labour force rather than a

larger one.

This choice can be attributed to two primary causes: Women face more obstacles than
men in securing financial capital to sustain their entrepreneurial ventures. Women tend
to have a comparatively lower level of the expertise necessary to proficiently execute
the responsibilities related to their entrepreneurial endeavours, compared to their male
counterparts. The interrelationship between these rationales and the gender-based
discrimination experienced by women in the work market is apparent (Tur-Porcar et
al., 2017).

2.4.6 Lack of Digital Skills

Swartz et al. (2022) presented an in-depth definition of technology encompassing
gadgets, techniques, instruments, and materials. The authors emphasised the pivotal
role of technology in facilitating the attainment of business and commercial goals. The

influence of digitalisation, artificial intelligence, and other technological advancements
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on global economies has surpassed the initial predictions. The fourth industrial
revolution is driving an increasing demand for digital skills (Schwab et al., 2017). To
engage in global economic networks digital technologies are transforming business
practices and creating new prospects for entrepreneurs. Digital information and
communication technology (ICT) enhance female entrepreneurs’ prospects for
increased opportunities, competitiveness, growth, and survival. This allows women to
accelerate their personal and professional development while granting them equitable
entrepreneurial opportunities (Setini et al., 2020). Acquiring digital skills allows
disadvantaged individuals to break free from ongoing cycles of poverty and achieve
independence (Chetty et al., 2018).

The rapid advancement of digital technologies has posed new challenges for achieving
equitable growth. Rashid (2019) explored the role of technology in female
entrepreneurship. He found that individuals with a proper academic education
contributed better to enhancing product and process innovation due to the human
capital they had gained. Female business owners need help with establishing formal
networks and accessing suitable technology, the lack of which restricts their financial
resources for strengthening and expanding technological systems (Despotovic et al.,
2018). Impoverished communities with limited resources need help with acquiring the
skills needed to succeed in the rapidly changing digital economy. Rapid digital
economy transformation makes it difficult for such communities to keep up with this

ongoing trend (Carayannis and Meissner, 2017).

Van Alstyne et al. (2016) suggested that digital platforms gain benefits through
networks that cultivate consumer loyalty and enable the adoption of innovative
interaction strategies. The shift from supply chain-based economies of scale to
demand-based economies of scale is advantageous for developing such digital
platforms. Pappas et al. (2017) conducted a study highlighting the problem of global
inequality that revealed gender discrepancy in industries that offer higher salaries.
Chetty et al. (2018) argued that developing digital skills can empower individuals facing
disadvantages, thus allowing them to break free from enduring cycles of poverty and
achieve self-determination. To succeed in the current global economy, female
entrepreneurs must prioritise the development of their skillsets, particularly in digital
technology and attend specialised entrepreneurship courses that will enhance their
resources, capabilities, and habits, thus increasing their likelihood of achieving

Success.
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Technological advancements and digital skills have increased the advantages of
shifting towards remote work, fostering workplace adaptability which has resulted in a
fairer business environment and enhanced opportunities for women entrepreneurs
who face challenges when balancing work and personal lives. The use of social media
and mobile devices has profoundly impacted women's capacity to balance their work
and their family obligations. These technologies have become crucial in both
professional and personal contexts. The incorporation of digital technologies and self-
management skills is essential for the professional advancement and overall welfare
of women (Kamberidou, 2020; Fatoki, 2016; Gronlund and Oun, 2018; McAdam et al.,
2020; Carayannis et al., 2018).

2.4.7 Lack of Entrepreneurial Education and Training

Ntshangase and Ezeuduji (2020) defined entrepreneurship education as providing
individuals with skills, knowledge, confidence, and expertise, thus enabling them to
identify and pursue business opportunities and establish their own ventures. Ratten
and Usmanij (2021) linked entrepreneurship education to interactive learning
approaches closely related to business and community endeavours. Formal education
significantly contributes to cultivating business skills and generating opportunities, thus
enhancing the ability to identify potential business prospects (Khyareh, 2018; Molina-
Lopez et al., 2021).

Bruwer and Smith (2018) and Ratten and Usmanij (2021) argued that entrepreneurship
education in South Africa must equip individuals with the proficiency to participate in
entrepreneurial activities effectively. They also highlighted the importance of
experiential learning in the success of medium-sized enterprises which then
contributes to entrepreneurs’ development and prosperity. Katongole et al. (2015)
identified a restricted association between formal education and entrepreneurial ability.
Their findings indicated that more than just business training is required to ensure
entrepreneurial success. It is worth noting that female entrepreneurs who embark on
business ventures without possessing adequate business knowledge may need help
overseeing their enterprises effectively. These challenges can be attributed to limited
access to opportunities, insufficient professional experience, and difficulties adapting

to rapidly evolving technologies (Neri et al., 2019).

Panda (2018) suggested that female entrepreneurs who have a university education

in applied disciplines have difficulty when it comes to efficiently using their skills in
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entrepreneurial endeavours. Irene (2017) offered a deeper analysis of Panda's (2018)
perspective, suggesting that women entrepreneurs with advanced educational
backgrounds prioritise financial success. Conversely, those with minimal formal
education find fulfilment in non-financial achievements. Hence, female entrepreneurs’
proficiency and individual experiences are crucial to achieving favourable outcomes in
business ventures (Mashapure et al., 2022). Successful entrepreneurs often have
elevated levels of self-confidence, which can be attributed to their experiences dealing
with the challenges and uncertainties that arise during the initial phases of a business
venture (Khyareh, 2018).

Government entities in various national, provincial, and local sectors support training
and development initiatives based on the recognition that entrepreneurship training is
crucial for fostering entrepreneurial skills among female entrepreneurs in South Africa
(Ntshangase and Ezeuduji, 2020). Researchers have recommended that training
programmes for female entrepreneurs should be prioritised, thereby empowering
women to achieve sufficient work-life balance and improve their time management
skills. Furthermore, helping in various domains, including negotiation skills, marketing
strategies,  problem-solving  techniques, financial literacy, interpersonal
communication, technological proficiency, and essential business competencies, will

benefit female entrepreneurs within informal settlements.

Public authorities should actively promote programmes that support female
entrepreneurs in the digital economy. These programmes should focus on sharing
experiences and exchanging advice to assist current entrepreneurs who are interested
in participating in the exchange of views. These programmes could include
collaborating with scholars and specialists in their respective areas, thus providing
specialised opportunities for learning and training. Engaging in these activities can lead
to a temporary boost in enthusiasm among women patrticipating in entrepreneurship

training programmes, primarily because of enhanced entrepreneurial self-confidence.

The present study explores the difficulties encountered by women entrepreneurs
residing in informal settlements, explicitly emphasising the South African environment.
It seeks to broaden comprehension of the barriers faced by female entrepreneurs in
informal settlements. The academic literature extensively examines the obstacles
facing entrepreneurs’ in developed and developing countries, and this analysis offers

fresh insights into female entrepreneurship within informal settlements.
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2.5 Women Empowerment Theory

Empowerment refers to collecting emotions, understanding, and abilities that enable
individuals to engage in their social surroundings and influence the prevailing political
system. This ability comprises four dimensions: (1) the cognitive dimension, which
refers to the understanding of one's social reality and the mechanisms that govern it;
(2) the economic dimension, which requires access to resources that enable
individuals to make independent decisions; (3) the political dimension, which
encompasses the skills necessary to engage in and influence the institutions and
policies of a community or nation; and (4) the psychological dimension, which pertains
to individuals' feelings of competence, self-worth, and agency in improving their

situations (Cornwall, 2016).
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Figure 2.3: Dimensions of change and the interrelationship between them

(Source: Cornwall, 2016)

Empowering women aims to challenge and dismantle structural inequalities, gender
norms, power dynamics, economic disparities, and political participation barriers that
hold women back. It seeks to create a more equitable society by addressing
discriminatory practices, thus promoting gender equity, increasing women's agency
and autonomy, ensuring women's economic opportunities and financial literacy, and
fostering a greater representation in leadership positions. Women’s empowerment is
a transformative movement that seeks to empower women to realise their full potential
and contribute meaningfully to society (Cornwall, 2016). Empowerment can be broadly
conceptualised as the deliberate and structured process of augmenting an individual's
or group's capacity to exercise independence and enact transformative initiatives that
align with a shared objective. The objective of empowerment as a community-building
process comprises enhancing community and personal freedom, increasing political

efficiency, promoting a better quality of life, and cultivating social equity. These
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objectives facilitate the active involvement of individuals, organisations, and
communities. Empowering women is highly significant as it supports women in
achieving economic independence, self-reliance, and a positive self-perception of their
worth. Women are given increased capacity to overcome challenges and actively
contribute to various development initiatives by offering empowerment opportunities.
However, there are still persistent challenges to gender equality in South Africa, which
necessitates an examination of the effectiveness of the existing policies and initiatives
aimed at empowering women to address this issue (Kapila et al., 2016). Empowering
women is a theoretical framework aimed at comprehending and examining the diverse
elements that contribute to women’s empowerment across different social, economic,
and political settings. It is a dynamic process in which women actively enhance their
ability to exert influence, exercise independence in decision-making, exercise freedom
of choice and take proactive actions (Mukorera, 2020). Ani et al. (2018) asserted that
considerable focus was devoted to exploring the dynamic relationship between power
and empowerment. Power skills are interconnected with individual, organisational, and

community empowerment, thereby achieving empowerment at various levels.

Cummings et al. (2018) emphasised the global effort to achieve gender equality,
particularly by pursuing the Sustainable Development Goals 2015. These goals aim to
empower, promote development, reduce poverty, and enhance development initiatives
for women. Doepke and Tertilt (2019) highlighted the importance of addressing
women's vulnerability to social injustice by improving their political decision-making
skills. Gender inequality can lead to adverse economic and social outcomes for
women, emphasising the need for resources in life choices. Traditional development
theories suggest that making economic growth a catalyst for women's empowerment
while promoting entrepreneurship, can enhance female participation in the economy
(Khursheed et al., 2021; Mukorera, 2020). Bonnet et al. (2019) observed an essential
correlation between gender, social class, and occupational choices in the labour
market and noted a higher prevalence of women in informal employment within
households with lower income than men in similar occupations. Job scarcity is
prevalent, causing impoverished individuals to increasingly turn to self-employment to
address their limited employment opportunities (Fields, 2019). It is crucial to examine
entrepreneurship training from a gender perspective to determine the most efficient
approaches for empowering women. It is necessary to recognise and confront the

diverse and complex challenges female entrepreneurs face in informal settlements in
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South Africa. Entrepreneurial education enhances the financial prosperity of
entrepreneurs by improving their cognitive capacities, such as knowledge acquisition
and problem-solving skills. Education is recognised as an investment in human capital,
potentially yielding favourable outcomes regarding women's survival, growth, and

return on investment.

2.6 Mentorship

Lall et al. (2023) asserted that mentorship is widely acknowledged as a valuable
resource for entrepreneurs. Numerous studies have provided evidence indicating that
mentorship heightens the likelihood of individuals participating in entrepreneurial
pursuits, fosters the advancement of entrepreneurial education, alleviates concerns
surrounding failure, bolsters self-assurance, and encourages a widely held belief that
entrepreneurial networking mainly occurs through in-person interactions, and often
revolves around local environments (Kuhn et al.,, 2017). The literature suggests a
tendency among female entrepreneurs to display a reduced inclination to seek
assistance from individuals they do not know. This phenomenon can be linked to
several factors, including the influence of social networks (Neumeyer et al., 2019).
Individuals with friends and relatives frequently assign significant importance to

interpersonal interactions, as they attempt to seek aid and reinforcement.

It is widely recognised in the entrepreneurial community that mentors are crucial for
success. Entrepreneurs should carefully evaluate and select guidance sources that
align with their objectives and business circumstances. This will enable them to derive
significant benefits from personalised coaching by a supportive mentor. The rise of
online platforms and social media has improved entrepreneurs' access to mentors,
thus helping historically excluded entrepreneurs to overcome challenges.
Nevertheless, rural female entrepreneurs may encounter obstacles in accessing
mentors through online platforms, due to fiscal constraints and a deficiency in their
technological aptitude (Kuhn et al., 2017). Acknowledging the undeniable significance
of personal networks and mentorship, it is crucial to consider some additional factors.
When recognising the importance of private networks and mentorship in attaining novel
enterprises, business efficacy, and the growth of pre-existing ventures, it is crucial to
recognise the calibre and scope of network interactions. Social networking websites
and internet-based communication platforms allow entrepreneurs to interact with a
broad range of advisers possessing relevant skills. This technology can benefit

individuals in remote or rural areas and those involved in specialist industries (Elliott et
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al., 2020). Despite the limited amount of empirical research available on the importance
of entrepreneurship programmes in rural areas and their potential impact on the
development of these regions, public entities continue to implement initiatives that
provide support to female entrepreneurs during the early stages of the establishment

of their businesses, and mentoring is one of the crucial elements of such programmes.

Table 2.1: The classification of mentorship outputs

The Classification of Mentorship Outcomes Description

Mentorship Outputs

The positive effects of skills

transfer.

Effects of transferring
expertise.

Successfully adapting to

challenging entrepreneurial

experiences.

Is the process of
identifying and evaluating
opportunities.

A more focused and well-
defined company view.

The capacity to oversee a
business.

Goal attainment.

Developing and
sustaining professional
relationships with
individuals and
organisations.

Financial reporting
knowledge.

Operations management.

The managing of human
resources.

Affirming entrepreneurial
self-perception.

Improved self-assurance
and belief.

Stimulating business
habits.
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To identify potential
opportunities and to
assess their viability for
implementation.

Recognising the value of
introspecting on previous
experiences,
comprehending the
actions taken, and
leveraging this knowledge
to shape a favourable
future for their
organisation.

Effectively leading
business operations and
ensuring that team
members contribute to its
success is a crucial
responsibility.

Ensuring the successful
completion of planned
tasks.

To establish connections
with individuals who
possess the potential to
enhance the value of the
business.

Analysing and
comprehending financial
statements.

Oversee commercial
operations, including
producing, distributing,
and customer service.

Staff management
involves various aspects,
including hiring, selecting,
and advancement.

Be determined and not
give up easily on being an
entrepreneur.

Personal confidence in
accomplishing definite
functions.



e Raising the level of o Feel like an authentic
morale to promote entrepreneur.

individual growth. e Be cognizant of one’s

strengths and

weaknesses.
Company outputs. e Productivity levels have e Increase productivity by
increased. maximising efficiency.
¢ Enhanced post-purchase ¢ Contacting or reaching out
customer support. to a client after a sale.
e Expanded product line. e Making sure that a wide
e Rise in revenue. variety of products are
available.

e Boosted profits.
o Decreased spending.

e Increased business
longevity.

e Higher sales revenue.
o Improved sales intake.

e The company becomes
more profitable.

e Reduced expenses.

e Mentoring is crucial in
supporting management
teams striving to achieve
sustainability goals.

(Source: Kunaka and Moos (2019:1-11)).

Another aspect to consider for female entrepreneurs is collaboration. Collaboration can
provide numerous benefits, such as mutual learning and innovation, knowledge
sharing, increased business activity, and community development. Olsson and
Bernhard (2021) stated that collaboration rather than competition in empowering
women in the business sector cannot be overstated as it fosters an uplifting and
encouraging atmosphere that promotes the exchange of expertise, insight, and
resources. Collaboration can lead to integrating unique strengths, thus promoting
collective empowerment, facilitating growth, fostering innovation, and challenging
societal stereotypes by sharing ideas, experiences, and perspectives. Collaboration
has the potential to overcome barriers to progress and enhance a cohesive and

influential presence.

2.7 Entities Promoting Female Empowerment Within the Local Government of

the Western Cape Province

The City of Cape Town’s overall strategic approach is to actively support females who
participate in entrepreneurial ventures within the informal sector. Female business
owners from Masiphumelele informal settlement can also avail themselves of support
services. The local government of the Western Cape emphasises the value of micro-

enterprises in the regional economic landscape by offering various programmes to
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assist entrepreneurs with starting and growing their businesses and provide strategies
and resources to assist entrepreneurs in their endeavours. The researcher identified
several programmes that could be useful for the participants. Acknowledging that not
all these programmes will be appropriate for everyone is imperative. Nevertheless,
compiling a comprehensive inventory of these channels is important for future growth
purposes, as it enables prospective entrepreneurs to employ them effectively in their

businesses. The programmes are as follows:
2.7.1 Western Cape Government Initiatives Promoting Entrepreneurship

1) Provision of Financial Assistance

Government authorities have implemented specialised funding programmes explicitly
geared towards meeting the unique needs of female entrepreneurs. These financial
initiatives aid businesses owned by women by facilitating access to low-interest loans,
grants, and opportunities to receive venture capital assistance. These initiatives aim to
augment the capabilities of female entrepreneurs in Cape Town, encompassing both
novice and accomplished individuals, in transforming their business concepts into
tangible ventures and expanding their enterprises by improving the availability of

financial resources.

i) Business Incubators

The government has established business incubators to promote the growth and
progression of female business owners. The incubators provide a variety of resources
and support services to female owned businesses. They offer diverse advantages,
such as mentorship initiatives, educational workshops, networking opportunities,
innovative resources, and communal work environments. These services are offered
at a discounted rate or without any cost for a specified period. Incubator groups create
a conducive environment for fostering collaboration among women-owned businesses,
thereby offering the necessary support and guidance for these businesses to achieve

financial and professional success.

iii) Training and Capacity Development

Acknowledging the significance of knowledge in attaining entrepreneurial success,
deliberate endeavours have been made to develop specialised training programmes
that cater to the needs of women aspiring to engage in entrepreneurship. These

programmes have been created in response to endeavours to recognise the
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significance of knowledge in attaining success as an entrepreneur. The programmes
encompass a diverse range of subjects, including, but not limited to, business planning,
financial management, marketing strategies, legal compliance matters, leadership

development, and digital skills training (City of Cape Town, 2022).

2.7.2 Township and Rural Entrepreneurship Programme (TREP)

The TREP is a provincial government initiative that assists SMEs in rural communities
and townships. The primary objective of this programme is to alleviate economic
marginalisation by fostering an enabling environment for entrepreneurship by offering
specific forms of assistance including facilitating access to financial resources. TREP
has exhibited notable efficacy in providing comprehensive business assistance to
many enterprises operating within township areas. However, the TREP programme
has several disadvantages that warrant careful consideration. Improvement can be
achieved by implementing targeted outreach strategies for newly established
businesses, enhancing monitoring and evaluation mechanisms, and acquiring
supplementary financial resources (Department of Small Business Development,
2023).

2.7.3 The Cape Agency for Sustainable Integrated Development in Rural Areas
(CASIDRA)

CASIDRA is a provincial government enterprise of the Western Cape Government
devoted to enhancing rural inhabitants’ social and economic welfare. CASIDRA is
crucial when it comes to promoting and supporting entrepreneurial initiatives in Cape
Town. The principal aim of community development initiatives is to alleviate poverty
and foster economic self-sufficiency and sustainability. It is obligated to offer support
and promote the empowerment of female entrepreneurs. CASIDRA acknowledges
female owned businesses’ significant potential and role in promoting economic growth,
driving social advancement, and facilitating sustainable development. The primary goal
of this initiative is to encourage the establishment of independent communities.
CASIDRA has developed specialised programmes to assist and empower women
venturing into the entrepreneurial sphere while acknowledging the substantial
obstacles (CASIDRA, 2023).
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2.7.4 The Department of Economic Development and Tourism

The Department of Economic Development and Tourism (DEDT) in the Western Cape
provides numerous services and activities to support the expansion of small
businesses. The department offers a variety of support programmes specifically
tailored to aid small businesses, with finance, business, and marketing. It also offers

tailored marketing strategy workshops specifically designed for female entrepreneurs.

These courses have been specifically tailored to cater to the requirements of women-
owned businesses. These programmes offer guidance on digital, social, and branding
strategies tailored to female entrepreneurs and to help female business owners to
surmount financial barriers. Women entrepreneurs can leverage DEDT funds for
website development, the recruitment of marketing professionals, and implementing
advertising campaigns to augment their visibility and broaden their customer reach.
The DEDT collaborates with other stakeholders to encourage female entrepreneurs
through mentorship activities. Experienced mentors possessing extensive knowledge
of the obstacles encountered by women-owned enterprises offer guidance to aspiring
entrepreneurs by imparting industry-specific marketing strategies to aid and direct
individuals within business communities to enhance their entrepreneurial skills. The
department catalyses knowledge enhancement, professional growth, and skill
acquisition by facilitating connections between aspiring entrepreneurs and

experienced mentors.

Small enterprises frequently encounter difficulties in obtaining sufficient financial
resources. The DEDT collaborates with public and private financial institutions to
enhance small business lending. Low-interest loans and grants have become crucial
for supporting the financial progress associated with such programmes, thus enabling
them to overcome economic obstacles and attain sustainable growth. The agency
supports entrepreneurs to develop comprehensive business plans, hence increasing
their likelihood of obtaining financial support from banks or investors. Financial forecast
templates and the specialised knowledge financial professionals offer are invaluable

assets that aid nascent businesses in getting financial support (DTIC, 2023).
2.7.5 The Agri-processing Supplier Development Programme

The South African Agri-processing Supplier Development Programme promotes

reform and inclusivity and supports small suppliers by enhancing their business skills,
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production capacities, market access, and create financial stability that aligns with a

national framework designed to stimulate economic growth.

I) The Business Skills Development Programme assists female entrepreneurs
with training in various areas such as financial management, marketing
strategies, quality control, and supply chain management. The acquisition of
these skills is essential for women to manage enterprises and drive their
entrepreneurial endeavours towards success.

i) Market Accessibility: This programme enhances the market reach of women
entrepreneurs by establishing connections with well-established Agri-
processing firms. It facilitates supplier-buyer partnerships to participate in
trade fairs and business forums. Exposure to specific elements may lead to
increased market share and profitability.

lii) Gender biases prevent female entrepreneurs from accessing formal finance,
thus threatening their financial stability. To address the issue, the Agri-
processing Supplier Development Programme funds women-owned

businesses (Greenagri, 2023).
2.7.6 The Small Enterprise Finance Agency (SEFA)

SEFA was established in Cape Town, South Africa, to aid female entrepreneurs.
Recently, there has been a notable increase in the number of women who have taken
the initiative to establish their enterprises. This trend is indicative of the growing
prevalence of female entrepreneurship. Nevertheless, a considerable proportion of
these enterprises are characterised by their limited scale, and therefore, they
encounter challenges in acquiring adequate financial resources and credit. Female
entrepreneurs in Cape Town can now secure financial support from SEFA, thereby
facilitating the expansion of their businesses and fostering sustainable economic
stability. SEFA offers a range of services to female entrepreneurs, including
counselling and assistance tailored to their businesses’ needs. Consequently, they can
broaden their business ventures and prosper in the increasingly competitive global

economy.
2.8 The Small Enterprise Development Agency (SEDA)

SEDA has aided Cape Town, South Africa entrepreneurs for over ten years. The

agency has collaborated with diverse entrepreneurial cohorts, encompassing women
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entrepreneurs, minority entrepreneurs, and young entrepreneurs. The SEDA
Technology Programme (STP) was established in April 2006 through the merger of the
GODISA Trust and the National Technology Transfer Centre, operating under SEDA’s
parent organisation. In 2008, the South African Quality Institute merged its small
enterprise support function with the technological initiatives offered by Technology with
Women in Business and led to the creation of STP. SEDA has impacted the growth of
entrepreneurial activities in Cape Town and has facilitated the establishment of a
conducive environment for entrepreneurs by offering a diverse range of resources and
assistance. In addition, SEDA has proactively promoted and occasionally pressured
entrepreneurs within the business sector to address market demands, but they face a
significant challenge due to insufficient infrastructure being provided in the Cape Town
area. This obstacle hinders entrepreneurs’ ability to grow their businesses and obtain

support from SEDA.

To overcome this challenge, SEDA needs to establish more linkages with local
governmental bodies and financial institutions. Moreover, SEDA must develop stronger
partnerships with other support organisations with a common objective of fostering the
growth of entrepreneurship (SEDA, 2023). Numerous initiatives targeting women’s
empowerment were implemented by governmental and private entities, operating
within the parameters of SEDA that were strategically developed to offer
comprehensive support and assistance to women working in South Africa’s business
sector. Many of these programmes have stringent eligibility criteria that may not
adequately address the needs of female business owners living in informal
settlements. This phenomenon can be attributed to these women engaging in business

activities without formalised business plans or fixed capital.

2.8.1 The Following is an lllustration of the Programmes that Possess Rigorous
Eligibility Criteria
2.8.1.1 The Gender and Women Empowerment Unit within the Department of

Trade and Industry

Department’s Aim: To enhance science and technology accessibility for women in all
enterprises, supporting women-owned businesses through capacity building, market

access, policy advocacy, and networking opportunities.
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Core Focus Area: The department offers skills training to businesses, emphasising
the importance of integrating technology and science into their operations, regardless

of their geographical location, whether rural or urban.

Prerequisite: Company registration is a compulsory requirement.

e The business requires a minimum operational history of three years.
e As evidence of the company's existence applicants must provide bank or

other financial statements.
2.8.1.2 Business Partners Women’s Fund

Department’s Aim: To advance gender equality and support women in their
entrepreneurial endeavours by offering business initiation, expansion, or acquisition

advice and financial assistance.

Core Focus Area: The services provided include business plans, start-up guidance,

coaching, and financing for both start-ups and expansion efforts.

Prerequisites: Enterprises must have at least 50% female ownership.

e Female owned businesses should always aim towards initiating, expanding,
or acquiring an additional established business.

e Businesses must have a female individual or individuals who has occupied
business operations and management positions.

e The fund offers financing from R500,000 to R50 million with a repayment
period of five years. It provides exclusive support to women-owned
businesses with a minimum of 50% active female ownership.

e Female entrepreneurs who are granted funding from the Women in Business
Fund will have access to additional services such as industry-specific
mentors and a technical assistance grant of up to R25,000. These resources
are aimed at facilitating the development and progression of businesses. If
required, a supplementary interest-free loan of R35,000 may be provided for

technical assistance.

The Women's Economic Empowerment Project (WEEP), administered by the Cape
Flats Development Association, is a highly effective initiative to empower women
entrepreneurs in informal settlements in Cape Town, South Africa. WEEP provides a

comprehensive approach to assisting women entrepreneurs, by offering vital elements
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such as education, guidance, financial resources, and market connections. WEEP has
successfully provided focused assistance in places such as Masiphumelele informal
settlement, thus enabling women to develop and grow their businesses. This has
resulted in greater economic autonomy and an improved quality of life for the women
and their families. Conversely, the Women's Entrepreneurship Development
Programme (WEDP), initiated by a local non-governmental organisation (NGO) with
limited and unsustainable resources and inadequate community backing, was an

unsuccessful initiative to develop women entrepreneurs in informal settlements.

Although WEDP provided early training opportunities, it did not provide essential
elements such as ongoing support, assistance with financial access, and linkages into
the market, which are important for long-term business growth. As a result, many
participants faced difficulties sustaining their businesses after completing the
programme as they had insufficient resources and support systems. Some
empowerment projects in informal settlements in Cape Town showed that programmes
should include comprehensive and long-term support mechanisms to ensure that
positive effects are generated to improve economic empowerment of women
entrepreneurs (CAFDA, 2018).

2.9 Chapter Summary

This chapter focused on the obstacles encountered by women entrepreneurs, the
concept of empowerment, and the empowerment initiatives provided by the national
government, the Western Cape Government, and private entities. The government
actively advocates for female entrepreneurship in the informal sector. However,
business owners often remain unaware of the empowerment initiatives that are
available to them. Cooperation between government entities, NGOs, and the private
sector is essential for maximising the capabilities of female entrepreneurs in informal
settlements. There is a wide range of resources, support networks, and opportunities
available to female entrepreneurs that facilitate achievement. Below are some of the
things that government entities, NGOs, and the private sector can do to make their

initiative known to business owners especially female entrepreneurs from informal settlements:
a) Collaborate:

Businesses and individuals must collaborate with local NGOs or community-based
organisations (CBOs) to target women in informal settlements. Using established
networks and resources already available in the region has a broader effect and impact
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because the more participants use these programmes to help their businesses and the
communities around them, the more it will benefit the government and citizens by
alleviating the burden of unemployment. It is necessary to directly engage the target
population in designing and implementing assistance programmes to cater to female

entrepreneurs' specific needs and to address their challenges.
b) Community Outreach:

Community outreach actively engages with local community leaders and organisations
collaborating closely with women residing in informal settlements who can distribute
information about government programmes and support using local channels, such as
community meetings, workshops, and door-to-door visits. Community leaders are well-
known in their communities, thus making it easier to distribute information to
community members. It is important to have communication materials that are printed
in the native languages spoken within informal settlements, as this will facilitate
overcoming language barriers and improve the accessibility of information for a

broader spectrum of female entrepreneurs.
c) Local Media Partnerships:

Local media partnerships are a vital part of our collaborative efforts. They facilitate
cooperative ventures between local media outlets and organisations or entities. These
partnerships enhance regional media's scope, influence, and efficiency in
disseminating news and information. Women entrepreneurs, including those in
informal settlements, should collaborate with local media organisations, such as radio
stations and community newspapers, to highlight the accomplishments of women
entrepreneurs who have benefitted from government programmes. This collective
effort will enhance consciousness and function as a wellspring of motivation for

individuals encountering difficult circumstances.
d) Peer Mentoring Networks:

Entrepreneurs should establish peer mentoring networks that connect successful
female entrepreneurs living in informal settlements with aspiring entrepreneurs. These
networks are practical and effective, as mentors have direct experience in accessing
government programmes and can provide valuable insights and assistance
in navigating application processes. By implementing these strategies, awareness

around government programmes can increase, together with assistance that is
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available to women entrepreneurs living in informal settlements in Cape Town. This
will allow them to take advantage of these opportunities and to gain more power for
themselves. The next chapter outlines the research methodology and will be used to
answer the study's primary research questions to achieve its objectives. The
researcher will outline the processes underlying the chosen research design and
provide details on the qualitative research approach and the methods used. The
chapter will also address the data collection instruments, data analysis and coding

processes, ethical considerations, and the study's limitations.
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CHAPTER THREE: RESEARCH METHODOLOGY

3.1 Introduction

This chapter presents an overview of the study’s theories and approaches, and the
methodology used to accomplish the study's objectives. Firstly, the researcher
presents the theory behind the study and positions it within the extant body of literature.
The researcher collected data using semi-structured interviews with 17 female
entrepreneurs in Masiphumelele informal settlement in the Western Cape, South
Africa. The researcher transcribed the interview audio into words using Microsoft Word
and qualitatively evaluated it using inductive and deductive methods with QSR NVivo
12 Pro software for identifying recurring patterns and themes. The analysis results are

presented in Chapter Four.

Literature Review
A comprehensive look at female entrepreneurship, challenges and empowerment options

\

Interviews
Audio recorded structured interviews with female entrepreneurs from an informal settlement.

Data Treatment
Transcription of the interview audio tapes.

v

Data Analysis
Thematic analysis of interview transcripts.

!

Findings from the Study.

Figure 3.1: An illustration of the methodology approach used for the study

(Source: Drawn by Researcher)
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(Source: Saunders et al. (2016)).

The evolution of research processes can be addressed through a theoretical
framework known as the "research onion" (see Figure 3.2), as described by Saunders
et al. (2016). To establish a practical research, approach this model offers a detailed
breakdown of the essential layers and steps (Melnikovas, 2018). The research
methodology starts with defining the core concept, selecting appropriate methods,
methodologies, and tactics and establishing specific timelines. These components
collectively shape the design of the study, including the primary techniques and

procedures for data collection and analysis.

The research onion offers a structured framework that systematically directs research
design using its various layers (Saunders et al., 2016). Furthermore, the research
onion is grounded in specific ontological and epistemological assumptions that
influence various strategies, techniques, and methods, distinguishing them from those

typically employed in business studies.

The research onion model is essential for guiding and structuring the study on female
entrepreneurs residing in the Masiphumelele informal settlement and their challenges.
The research onion's fundamental component is the researcher's philosophical

assumptions, which can influence her understanding of these women's systemic
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challenges in pursuing business in informal settlement environments. Expanding on
this, the layer of research methods encourages the researcher to contemplate how a
gualitative approach, particularly semi-structured interviews, might offer a
comprehensive and profound understanding of these women's experiences,
viewpoints, and difficulties. By opting for this approach, the researcher provided the
flexibility to explore different facets of their business path according to their

experiences.

Implementing data collecting methods such as semi-structured interviews guarantee
the acquisition of detailed accounts from these women as they traverse intricate socio-
economic contexts and overcome challenges which are specific to informal
settlements. In summary, the research onion model provides a thorough framework for
creating a study that explores the experiences of female entrepreneurs in informal
settlements and highlights the various obstacles women face in their entrepreneurial

pursuits.
3.2 Research Paradigm

A research paradigm comprises the collective beliefs scientists hold regarding the
nature of the world and how that can be comprehended. They influence what can be
known, the way it can be studied or investigated, and how problems are explored and
understood. Paradigms inform the framing of the issues and the epistemological
assumptions seen by the world in social science parlance (Rahi, 2017). The study
employed an interpretivism paradigm because it provides insight into occurrences by
interpreting the meanings attributed to those phenomena by individuals (Van Zyl,
2018). Furthermore, the interpretivist paradigm allowed the researcher to analyse the
specific context of the research conducted in Masiphumelele informal settlement,

considering the various scenarios and the female participants who participated.
3.3 Research Design

The research design relates to the framework adopted by the researcher for data
collection and analysis after carefully considering the type of questions to be
answered. It describes how to answer them (Bryman, 2016). This study's chosen
design is exploratory. Exploratory research is crucial to rigorous research, seeking to
uncover fresh and captivating insights (Swedberg, 2020). Qualitative research

methods are suitable for conducting exploratory studies requiring further investigation
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to understand a particular subject comprehensively. Reiter (2017) stated that
experimental and inductive research primarily investigates the underlying causal
mechanisms that contribute to social events rather than the resulting consequences or

outcomes of human behaviour.

The researcher opted for exploratory research to obtain reliable and insightful findings.
The study was conducted with transparency and introspection. The researcher sought
to achieve high validity and propose innovative methodologies for exploring reality
through exploratory research. Female entrepreneurs have diverse yet similar
experiences in their capacities as business proprietors. The researcher, therefore,
conducted individual interviews with participants to observe their attitudes and

behaviours, confirming the observed phenomenon's contextual aspects.
3.4 Research Strategy

A research strategy is a pre-established procedure or approach that guides a
researcher throughout the research process, encompassing activities such as
planning, monitoring, and conducting the study. Formulating a research strategy is
crucial for achieving success in conducting research. Implementing a meticulously
planned research strategy can effectively mitigate the likelihood of errors and enhance

the prospects of achieving the desired outcomes.

Qualitative research usually employs three primary research methods: focus groups,
case studies, and interviews (Gray et al., 2020). To effectively address research
guestions, developing a research strategy is essential. Careful planning and strategic
design are critical for enhancing the research process. The researcher's previous
interactions with local female microentrepreneurs and knowledge of their struggles
informed her study strategy and prompted her examination of the literature to
determine the study’s main goals and research questions. The questions for the
interviews were curated from research questions and applicable literature. The
interview responses were subjected to qualitative analysis to identify predominant
trends and patterns. Special attention was also paid to emergent issues. All these
served as the basis for the discussions from which conclusions were drawn. Although
the primary data could not be triangulated with any form of secondary archival data,
one of the objectives was to compare an aspect of the findings with the espoused

support programmes published by various arms of government.
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3.4.1 A Qualitative Research Strategy

Burrell and Gross (2018) asserted that qualitative research should employ open-ended
inquiries to explore the effects of issues on participants' lived experiences. The aim is
to acquire a thorough comprehension of these impacts. Within qualitative
methodologies, evaluating sentiments within a limited population sample frequently
requires the employment of interviews or direct elucidations offered by the participants,
which the researcher subsequently interprets. The researcher opted to employ a
methodology centred around acquiring data pertaining exclusively to women

entrepreneurs within the confines of Masiphumelele informal settlement.

Any generalisations made based on the data should be regarded as well-informed
assertions. The qualitative approach was deemed appropriate for this study due to its
exploratory nature and the adoption of a phenomenology paradigm; allowing the
inclusion of perspectives from individuals experiencing a situation or issue, leading to

a comprehensive understanding or conclusion (Vaismoradi et al., 2013).
3.5 Population

A research population consists of the collection of individuals or elements that serve
as the main focal point of a study, from which researchers select their sample of
participants (Bryman, 2016). The elements might include various entities, including
individuals, organisations, documents, countries, cities, etc. The sample of participants
for a study is based on its relevance to the research problem or question (Strauss and
Corbin, 1998). Sampling is choosing a subset of individuals or a sample from a larger
population. The research population comprised female business owners in
Masiphumelele informal settlement in the Western Cape. These individuals were
identified as emerging entrepreneurs who met the predetermined criteria that
represented the target population. Emails were dispatched to stakeholders to elucidate
the research’s objective. Upon their expressing interest, a meeting was scheduled with
potential stakeholders to convene potential participants, provide a more

comprehensive explanation of the research's purposes, and to arrange interviews.
3.6 Sampling Strategy

Various sampling techniques are employed based on the research context and
methodology. Figure 3.3 below shows the two main sampling techniques: probability
and non-probability sampling.
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Figure 3.3: Sampling techniques
(Source: Saunders et al. (2009))

3.6.1 Probability Sampling

Probability sampling ensures that each element in a population has an equal chance
of being chosen for participation in a study (Sekaran and Bougie, 2016; Etikan and
Bala, 2017). The number and size of a sample are vital factors that determine the
accuracy of a representative sample of the population being sampled. Common

probability sampling techniques include random, cluster, and systematic sampling.

3.6.2 Non-probability Sampling

Non-randomised sampling methods are used when the objective is not to make

generalisations based on the findings. In such cases, the importance of
representativeness is insignificant, and there is no predetermined probability of
including individuals in the sample (Sekaran and Bougie, 2016). Standard sampling
methods include judgemental, quota, and convenience sampling. This study employed
a combined approach of both purposive and convenience sampling, as these methods
are often used in combination. The researcher used selective sampling to determine
which participants met specific inclusion criteria that aligned with the study's objectives,
thereby ensuring the inclusion of the most appropriate individuals from the population
(Bryman, 2016). Inclusion criteria guaranteed the quality and objectivity of information
received (Creswell, 2014). Convenience sampling was used to recruit participants to
take part in the study. This approach decreased costs and time constraints while
facilitating the free flow of information through the voluntary involvement of participants

(Etikan et al., 2016).
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3.7 Sample Size

Qualitative sampling is a deliberate and intentional process of selecting participants
with the most relevant insights and perspectives to shed light on the phenomenon
under investigation (Creswell, 2015). Yin (2016) stated that there is no specific formula
for deriving a relevant sample size for a qualitative study. Seventeen female individuals
were purposefully chosen from the Masiphumelele informal settlement in the Western
Cape, South Africa; based on their entrepreneurial status and adherence to specified
criteria. These individuals served as a representative sample of the target population.

The interviews were discontinued after confirmation of information saturation.
3.8 Data Collection and the Instrument Used

Many different tools are used for qualitative data collection. The suitability of a research
approach is usually determined according to the researcher's objectives or the study's
purpose. The researcher used semi-structured interviews as the method for gathering
gualitative data. The researcher asked a set of pre-planned open-ended questions.
Unlike with unstructured interviews, structured interviews offer researchers more

control over selecting and organising interview points.

Unlike categorised questionnaires or interviews that use closed questions, there are
no predetermined response options for the questions (Wishkoski, 2020). Due to its
inherent advantages in focus and control, the researcher opted to use a semi-
structured interview method. This methodology employs pre-established inquiries and
subsequent follow-up questions, particularly when sampling targeted subjects.
Interviewers should practise accommodation during the interview procedure, thus
allowing participants to offer additional elaboration on their initial responses. The
researcher used interviews to establish a secure and conducive atmosphere that
enabled the participants to communicate their thoughts and emotions thoroughly and
unrestrictedly. This allowed the researcher to comprehend the perspectives held by

the participants and then provide underlying justifications for these perspectives.

Comprehensive interviews, which have the potential to reveal unique perspectives and
dimensions, can help researchers to arrive at a thorough understanding (Easterby-
Smith et al., 2018). The participants were notified via telephone about the scheduled
interviews on separate days. The interviews were conducted at their residences or

workplaces. The interviews explored the underlying motivations that prompted the
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participants to initiate their entrepreneurial endeavours, and describe the obstacles

they encountered in the process.
3.9 Data Analysis

Nkwan (2017) asserted that qualitative data analysis required coding interview
transcripts or additional pertinent documentation. The researcher transcribed the
interview data into Microsoft Word and used theme analysis to analyse it. The final
data analysis was done with the help of QSR NVivo 12 Pro software. Ensuring proper
data protection practices and ethical considerations are crucial to adhere to legal
requirements and meet the expectations of the individuals involved in a research
process. Hence, storing all unprocessed data in a secure storage facility, including
physical notes and any materials associated with the original data, is imperative.
Interview guides and written notes were electronically scanned and stored securely in
an encrypted computer with anti-virus software. Researchers seeking to audit the data
were allowed to formally request authorisation from the author. Chapter Four will

outline the results of the data analysis.
3.10 Ensuring Trustworthiness of the Research

Evaluating qualitative research's trustworthiness is essential and can be assessed
using confirmability, credibility, dependability and transferability. These components
equate to external validity, internal validity, reliability, and objectivity in quantitative

research, respectively (Pratt et al., 2020; Bryman, 2016).
3.10.1 Credibility

Credibility alludes to the intensity of truthfulness and solidity of a study's results. Noble
and Smith (2015) highlighted the importance of integrating strategies that enhance a
study's credibility within the research design and implementation phases for qualitative
researchers. Consequently, the credibility and reliability of the results are significantly
essential in a qualitative research investigation. Data credibility was attained by
carefully selecting reliable participants who were genuinely willing to share their
experiences. The researcher was required to employ inquisitive inquiries to ascertain
the participants' reliability when managing the data they provided, even though these
probing measures led to lengthy interview sessions. This approach effectively

addressed the credibility of the participants and, thus, the findings.
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3.10.2 Transferability

Unlike quantitative epistemology, transferability does not imply generalisability. It
argues that knowledge from one setting can be helpful in similar contexts (Lincoln,
2017; Smith and McGannon, 2018; Smith, 2018). Qualitative researchers employ
extensive descriptions of real-life contexts and participant viewpoints, to achieve
transferability and connect practitioners and researchers (Ospina et al., 2018). The
researcher demonstrated transferability by explaining the research background and
critical assumptions. The researcher also added participants’ verbatim statements to
the dataset, thereby enabling readers to evaluate the possibility of transferability.
Furthermore, the researcher ensured transferability by refraining from making claims

that went beyond what the specific case could support.
3.10.3 Dependability

Moon et al. (2016) comprehensively explained dependability, which assesses the
reliability and consistency of research findings and the adequacy of documentation for
research procedures. This documentation aids external entities in comprehending,
analysing, and evaluating the research process. The researcher diligently documented
the observations made during the interviews to mitigate the potential significant data
loss. The interview guide and notes were securely preserved using a laptop with

encryption and password protection, thus allowing for digital scanning.
3.10.4 Confirmability

Researchers must provide evidence showing a transparent and traceable connection
between the results and the conclusion, to establish confirmability. This connection
should be understandable and replicable, ensuring that others can repeat the research
process. The relevance of confirmability in research studies, particularly those that

offer policy recommendations, is comparable to that of credibility (Moon et al., 2016).
3.11 Pilot Study

Pilot studies are described as preliminary investigations conducted on a smaller scale
to assess the feasibility of more extensive studies and to aid researchers in enhancing
the design and implementation of the main study (Williams-McBean 2019). Pilot
studies are a valuable tool for researchers to refine their methods and procedures and
thus enhance the study's credibility and dependability. Polit and Beck (2017)
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emphasised how this process strengthened the methodology and the interview guide.
The careful planning and execution of a pilot study can be valuable for researchers, as
they can use it to uncover unidentified confounding variables and evaluate the strength
of relationships between the essential variables (Pratt and Yezierski, 2018). The pilot
study used face-to-face interviews with two female participants intentionally selected
from the Masiphumelele Women Project. The objective was to analyse the interview
guide, identify potential challenges related to the comprehension of questions, and
evaluate any additional obstacles that might be encountered during the interview

process. Furthermore, the pilot study assessed the duration of each interview.

Where obstacles are encountered, individuals can be excluded from the sample. After
analysing the data collected from the participants, it can be ascertained whether the
guestions failed to address the research query adequately. In this study, the questions
on the novel research instrument were altered to assist the researcher with effectively

managing the research questions.
3.12 Ethical Consideration

All essential ethical standards were met. The Cape Peninsula University of Technology
(CPUT) approved the topic, signifying the organisation's consent for the study. A formal
written request for permission to conduct the research in Masiphumelele informal
settlement was submitted and transmitted electronically to the local council via email.
Subsequently, the council issued a letter of approval, commonly called a ‘Gatekeeper
letter.” The participants were given a cover letter that explicitly stated their voluntary
participation in the study and assured them of anonymity and confidentiality. Manti and
Licari (2018) highlighted that the informed consent form should be formulated using
language readily understandable to the participants. The primary objective should be
to reduce the likelihood of coercion or undue influence. It is imperative to allocate
adequate time for participants to decide whether or not to participate. The researcher
thoroughly explained the purpose, nature, data collection methods, and scope of the
research to the participants before the study began. The participants were given ample
time to decide whether they wanted to take part. Appendix B contains the informed

consent documentation from each participant.

Unlike when a researcher uses categorised questionnaires or interviews using closed
guestions, in a semi-structured interview, there are no predetermined response options

for the questions (Wishkoski, 2020). The researcher opted to use a semi-structured
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interview method due to its inherent advantages in focus and control. This
methodology employs pre-established inquiries and subsequent follow-up questions,
particularly on targeted subjects. Interviewers should practise accommodation during
the interview procedure, thereby allowing participants to offer additional elaboration on

their initial responses.

The researcher used the interview method to create a safe and conducive environment
for the participants. This method facilitated the researcher’'s acquisition of a thorough
comprehension of the participants' perspectives and provided an underlying
justification for them. Comprehensive interviews can be implemented to achieve a
thorough understanding, and they have the potential to reveal unique perspectives and
dimensions (Easterby-Smith et al., 2018). The semi-structured interviews facilitated an
exploration of the underlying motivations that prompted the participants to initiate their

entrepreneurial endeavours and the obstacles they encountered in the process.
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CHAPTER FOUR: DATA ANALYSIS AND INTERPRETATION

4.1 Introduction

This chapter analyses the data collected and presents the interpretation and
discussion of the results. The researcher interviewed 17 female entrepreneurs in
the Masiphumelele informal settlement. The researcher transcribed the audio interview
and conducted a qualitative analysis using both inductive and deductive approaches,
utilising QSR NVivo 12 Pro software. The researcher generated the interview

questions to gather participant data to satisfy the study’s objectives.
The objectives included:

1) the challenges that female entrepreneurs encountered when they engaged in
entrepreneurial activities,

2) the opportunities available to ensure that there is sustainable business for
female entrepreneurs in Masiphumelele informal settlement, and

3) the strategies and options that are available for overcoming challenges and

harnessing opportunities in the Masiphumelele informal settlement.

Furthermore, the researcher chose thematic analysis through QSR NVivo. The
rationale for thematic analysis is that it is adaptable and systematic and can transform
data into convenient classifications and sub-classifications. Effort was made to
examine each participant’s scripts meticulously to accurately actualise the study’s

objectives.
4.2 Procedure and Reporting

To ensure anonymity and facilitate identification, the female entrepreneurs from
the Masiphumelele informal settlement who participated in this study were assigned
alphabetical codes instead of using their names. An audio recording device was used
to record the participants’ responses. To ensure data integrity, credibility, and ease of
analysis, the data was transcribed into a text document using MS Word. The
transcribed documents were then imported into QSR NVivo 12 software. NVivo
organises coded data into parent nodes and children’s nodes, grouping data into
manageable categories and sub-categories. The researcher then compared the data,

considering the study’s objectives objectively.
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Figure 4.1: Female entrepreneurs engage in various types of businesses. Socio-
demographic information of the participants

(Source: Drawn by researcher)

Figure 4.1 above shows the various types of businesses which the female
entrepreneurs engaged in and the demographic information of the participants.
Thirteen different businesses were identified, comprising a baker, a bakery owner, a
domestic worker (chicken), a hair salon, a nail technician, a scone baker, a seamstress,
a second-hand fabric seller selling Inuka products, a street vendor (vegetables), a
tattoo artist, a tavern owner, and a transporter. The female entrepreneurs included two
nail technicians, two second-hand clothing sellers, two sellers of Inuka products, and
two tavern owners. Furthermore, all the participants expressed their happiness with

their entrepreneurial activities.

One of the participants said, Starting a business is something | have always loved. |
Just love beauty; | just love working on different people's glowing and changing people’s

lives, and... Participant J.

One of the participants expressed a different opinion, saying she was unhappy with
the business. I'm doing it because of the circumstances. It is not what | would like to

do, but it is something that | could afford to do at the moment. Participant K.
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Theme 1: Challenges Faced by Female Entrepreneurs in Entrepreneurship

The first objective represented theme 1 of this study and explored the challenges that
female entrepreneurs face when engaging in entrepreneurial activities. The table and

figure below divided theme 1 into three sub-themes.

Table 4.1: Challenges encountered by female entrepreneurs

Theme Sub-theme Factors

The challenges that Challenges faced by 1) Wastage

female entrepreneurs female entrepreneurs in 2) Transportation
encounter when engaging | Masiphumelele informal 3) Time constraints

in entrepreneurial settlement in the Western _ o
activities Cape, South Africa 4) Social media illiteracy

5) Relatives do not want to pay

6) Price instability

7) Overwhelming credit buyers (Debtors)
8) Not coming to pick up an order
9) Marketing

10) Load-shedding

11) Limited patronage

12) Lack of liquor licence

13) Lack of central space

14) Lack of bigger space

15) Inflation

16) Incorrect orders from customers
17) High crime rate

18) Funding

19) Family Responsibility

20) Delayed payment

21) Competition

Primary motivation for the | External Motivator
business i) Cater for family needs
i) Community needs
iii) Sustaining parents’ business
iv) To augment income
v) To generate income
vi) Job scarcity
a) Unemployment
b) Husband's unemployment
¢) Retrenchment
Internal Motivators
i) Being Independent
i) Doing something different
iiiy Helping people
iv) Love for children
v) Love to draw
vi) Passion for beauty
vii) To reduce hardship
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Table 4.1 above shows the participants’ responses to theme 1 or the objective in the
study. Theme 1 seeks to provide information about female entrepreneurs’ challenges
when engaging in entrepreneurial activities in Masiphumelele informal settlement in
the Western Cape, South Africa. Sub-theme 1 identified the challenges facing female

entrepreneurs in their entrepreneurial endeavours.

The participants identified twenty-one challenges, which included wastage,
transportation, time constraints, social media illiteracy, relatives not wanting to pay,
price instability, overwhelming credit, buyers (debtors), not coming to pick up an order,

marketing, load-shedding, and limited patronage.

A participant complained that my only problem is the clientele, like having no clients in
a certain week because people have done their hair. People look pretty and then don’t
require my services anymore, so people only come to me when they need them. It’s

not a basic need or anything like that. Participant C.

Additional challenges are the lack of a liquor licence, central space, bigger space,
inflation, incorrect customer orders, the high crime rate, a lack of funding, family

responsibility, delayed payment, and competition.

Participant A also shared her experiences: | would say there are currently challenges.
When | started, there were not many seamstresses in this area, but currently, there
are a lot of people coming in and doing the same business. So, there is not much

business coming in; however, there is a little that we live by.

On the high crime rate as a challenge to female entrepreneurs in South Africa, an
interviewee said: Sometimes because you know that not everyone is comfortable here
at home when different people come around now and again. Because we stay in the
township and crime here is high, sometimes there are those negative thoughts of

thinking: What if a person is not here to buy but to commit a crime? Participant H.

Sub-theme 2 explored the primary motivation for female entrepreneurs in their
business pursuits. Sub-theme 2 was divided into external and internal motivators. Six
external motivators were identified: catering for family needs and community needs,
sustaining parents’ businesses, augmenting income, generating income, cleanliness
and neatness of people, and job scarcity. Meanwhile, job scarcity was further divided

into unemployment, husband's unemployment, and retrenchment.
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Seven internal motivators were identified: independence, innovation, altruism, affinity
for children, artistic inclination, aesthetic appreciation, and the desire to alleviate

adversity.

Participant B, on the internal motivating factors account, said | started this as a side
hustle to generate more income for the house so that | could provide utilities and
groceries and buy electricity whenever | could because | didn’t want her to feel a

burden while we lived together.
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Figure 4.2: Effect entrepreneurship has on families

(Source: Drawn by researcher)

Sub-theme 1 examined the impact of women's involvement in entrepreneurship on
families. Four effects were identified. Poor time management and unavailability

contributed to their inability to fulfil family obligations.

I'm the only one living with the kids. | have to drop them off and pick them up from
school, so sometimes it’s difficult to get to school on time after work. | can even say it’s

part of the challenge. Participant F.

Similarly, Participant M, a tavern owner, reported that it’s a big problem because | sell

but don’t allow people to drink from here. So, people come anytime, even around
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22H00 at night, to buy alcohol. Around that time, | want to take my child to bed, so that

is a challenge that | have.

Another participant in the study said: It affects them a lot because my kids are still at
school. Whatever money | have or get, | must make sure that | look for or get school

transport for them. So, it is very difficult for me financially. Participant Q.

Theme 2: The Opportunities Available to Ensure Sustainable Business for

Female Entrepreneurs in Masiphumelele

Theme 2 explores the opportunities to ensure sustainable business for female

entrepreneurs in Masiphumelele.
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Figure 4.1: Opportunities in entrepreneurship

(Source: Drawn by researcher)

Theme 2 presents the outcome of the interviews conducted to determine the
opportunities available to female entrepreneurs. As shown in Figure 4.3 above, the
participants identified five opportunities. They were access to a new machine,
mentoring people, a recreation of wealth, sources of funding, and training. Meanwhile,
the funds source was divided into two categories: settlement from divorce and self-
funding. One participant shared a personal account of how her divorce settlement

positively transformed her life:

| have a new machine, so you can see my sister's this one. | just recently bought this
one. It’s very new! Mmmmmm, it’s helping to bring new business because the people
around do not have this kind of machine; the overlocker, now they do not have this

one. Participant A.
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Theme 3. Strategies and Options for Overcoming Challenges and Harnessing

the Opportunities in Masiphumelele Informal Settlement, South Africa

Theme 3, which has three sub-themes, concerns strategies and options for
overcoming challenges and harnessing opportunities in Masiphumelele informal

settlement in the Western Cape, South Africa.
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Figure 4.2: Strategies for overcoming entrepreneurial challenges

(Source: Drawn by researcher)

Based on the transcripts, the researcher identified nine major strategies for business
growth. These strategies included diversifying into other small businesses, advertising,
hiring additional staff, expanding the customer base through networking, seeking
mentorship, increasing resources, sufficient financial resources, implementing online
reservation systems, and delivering high-quality services. The advertisement was
divided into pamphlet distribution and social media platform usage. The participants
asserted that Facebook, WhatsApp, TikTok, and Instagram were the dominating social
media platforms for advertising their products. The requirement for additional
resources was divided into two components: acquiring other machinery and obtaining
larger exhibition spaces for product display. Several participants emphasised the
significance of advertising as a strategic approach for their entrepreneurial pursuits as

follows:

On some days, | give out pamphlets; on other days, | promote my business on social

media. Participant Q

Marketing, | think I'm doing fine because there are a lot of WhatsApp groups and
Facebook or maybe eeeeh Instagram pages. | think social media is helping a lot for

now.
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Figure 4.3: Expected support by female entrepreneurs

(Source: Drawn by researcher)

Sub-theme 2 explores the perspectives of female entrepreneurs regarding the support
they anticipate when they foster their businesses’ growth. The interviews revealed six
support expectations: improved equipment, additional machines for production,
financial assistance, a larger shop or office space, acquisition of a permanent site, and

transportation options.

Participant B stated, | do see it growing, but if | could get more money (laughs), | would
be able to get a bigger space. I'm using this container that we are in now, and it's quite
small. It tends to be very small when | have a lot of customers, so if | can get bigger
space and more machines, | will be able to get more people to help when it’s really
busy.

Table 4.2: Strategy options for overcoming entrepreneurial challenges

Theme Sub-theme Needs

Strategies  and options  for | Improvement Needs 1) Availability of the products
overcoming challenges and 2) Big space

harnessing the opportunities in
Masiphumelele informal settlement
in the Western Cape, South Africa

3) Run

4) A good tavern

5) Establish branches

6) Giving discounts

7) Hiring personnel

8) Maintaining quality

9) Money

10) More advertisements

11) Obtain a liquor licence

12) Shop to display the products
13) Special treatment for customers

14) Sponsorship
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Table 4.2 above presents sub-theme 3: the interviewees’ perceptions of areas where
improvement is needed to grow their businesses. Thirteen key factors were identified,
including product availability, spacious facilities, a well-run tavern, branch
establishment, discount offerings, personnel recruitment, quality maintenance,
financial considerations, increased advertising efforts, acquisition of a liquor licence,
provision of a dedicated product display area, special customer treatment and

sponsorship opportunities.

Participant J shared what could improve her business thus: I think | would need to get
money, get the liquor license | want, and open a good tavern. At least maybe things
will be better because now | am really struggling a lot, especially when the alcohol is
confiscated, and I'm left with nothing, and then | struggle to buy again. | really struggle

a lot.
4.3 Chapter Summary

This chapter presented an overview of the challenges encountered by female
entrepreneurs and the opportunities for them to promote sustainable business in
Masiphumelele informal settlement. It also discussed the strategies and options
available for overcoming these challenges and capitalising on the opportunities in the
region. Female entrepreneurs encounter numerous challenges, including marketing
obstacles, inadequate customer support, power interruptions, time limitations, limited
social media expertise, and various other barriers associated with infrastructure,
financial constraints, crime, familial obligations, and competition. The findings will be

analysed in conjunction with the literature and study objectives in the next chapter.
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CHAPTER FIVE: DISCUSSION OF RESULTS
5.1 Introduction

This chapter reviews and discusses the study objectives considering the findings from
the empirical work and the literature reviewed. As previously noted, the researcher
conducted and acquired data for the study through semi-structured interviews. The
study's results are derived from a thematic analysis of data collected via interviews
with female entrepreneurs. The discussion below is consistent with the research

objectives and engages the literature review and the data analysis.

5.1.1 Objective One: To Understand Female Entrepreneurs’ Challenges when

Engaging in Entrepreneurial Activities

The extant literature provides several noteworthy observations about female
entrepreneurs’ difficulties during their pursuits. The literature review suggested that
female entrepreneurs face both internal and external obstacles that impede their
entrepreneurial endeavours. Among these challenges, a significant one is the absence
of financial resources and restricted access to funding from financial institutions, which
heightens the probability of business insolvency. A vast number of the female
entrepreneurs conduct their businesses from their home due to the restricted buying
power of their customers; and running a business from home can affect its size, which
consequently affects the business’s output. The underlying reason is that a large
grouping of potential customers close to one another can identify an ideal site. Female
entrepreneurs encounter a notable obstacle in the inadequate availability of modern
information and technology. This consists of the ability to use mobile devices for social
media platforms to create brand awareness, and networking which is important for the

business’s expansion.

Prior research shows that a sizeable number of female entrepreneurs set up their
business with limited resources and therefore, assigning funds to advertising may not
be practical for them. It is important for female entrepreneurs to be informed about
diverse markets and sources of social and intellectual capital, which can assist as a
key to their capital and social networking strategies. The potential utilisation of digital
technology among female entrepreneurs could improve the balance between their
professional and personal lives, by allowing them to manage communication-related

to work and family matters efficiently.
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The study included seventeen female participants who identified a collective total of
twenty-one challenges. The challenges comprised various issues such as wastage,
transportation, time constraints, social media illiteracy, uncooperative relatives, price
instability, overwhelming credit, unresponsive buyers, marketing difficulties, power
outages, limited patronage, lack of liquor licences, inadequate central space,
insufficient space, inflation, incorrect customer orders, high crime rates, funding, family
responsibilities, delayed payments, and competition. Many of those challenges
resonate with those in the literature. Significant areas of intersection between the

empirical work and the literature are shown in Figure 5.1 below and then discussed.

Correlation between Literature Review and
Collected Data

17

14
10

M Correlation between Literature Review and Collected Data

Figure 5.1: Challenges between literature review and collected data

(Source: Drawn by researcher)

Fifteen female participants cited financial constraints as significant among the twenty-
one identified challenges. This is consistent with prior research highlighting finance as
a prevalent obstacle female entrepreneurs encounter worldwide. Ten respondents
referred to inadequate business space as a potential obstacle to the expansion and
prominence of their respective enterprises. Nine female participants alluded to a lack
of or no knowledge of marketing and family responsibilities as a constraint on them
expanding and marketing their business and that they need to acquire knowledge on
how to use social media as a means of marketing for their businesses. Some of these
participants explored the benefits of social media marketing strategies to promote their
businesses. Most of the participants balanced entrepreneurship with childcare
responsibilities. The notion of family responsibility entailed either commencing work
early, extending work hours into the late evening, or being absent from family to fulfil

work duties.
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5.1.2 Objective 2: To Identify Opportunities to Ensure Sustainable Business

for Female Entrepreneurs in Masiphumelele

Throughout the interviews, the participants mentioned a great concern about the high
crime rate in the surrounding area. Participants further required a better understanding
concerning the different opportunities for small businesses within their local
government. The tourism industry in the Cape Town region focuses on the urban areas

and this restricts opportunities which are offered by the informal sector.

The main customer demographic in Masiphumelele consists of individuals within the
immediate surroundings. There is also some proof that tourists are interested in local
culture, especially that of informal economic activities, and this increases visibility and
sales for businesses operating in informal sectors by enhancing customer traffic and
visibility for entrepreneurs operating in these sectors. Due to limited business visibility
and the myriad challenges that female entrepreneurs in the Masiphumelele informal
settlement face; they need more help to assist them with promoting and marketing their

products or services to tourists.

The Western Cape Government should prioritise utilising technology more, for
entrepreneurs to adapt to changing consumer preferences and for addressing safety
and security issues in informal settlements and townships. This effort will encourage
more tourism in informal settlements. Encouraging collaboration among tourism
authorities, cultivating public-private partnerships, and supporting community-based
tourism programmes could also present opportunities for female entrepreneurs in
Masiphumelele informal settlement, which in turn, could help strengthen their
businesses. This methodology emphasises inclusivity, particularly in non-conventional

tourism areas such as informal settlements and townships.

5.1.3 Objective 3: To Develop Strategies and Options for Overcoming

Challenges and Harnessing Opportunities

This section examines strategies that apply to female entrepreneurs in Masiphumelele
informal settlement. These strategies may be suitable and effective for some
participants but might not be suitable for others. A comprehensive approach that
addresses critical dimensions is essential to supporting female entrepreneurs
effectively. The use of qualitative methodology and convenience sampling in this study

may restrict the generalisability of its findings, compared to other studies. The
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researcher observed the adverse working conditions of the participants and averred
that the study participants need to be safely guarded against harassment and

intimidation to allow them to run their businesses better.

Making broad generalisations about informal settlements is challenging due to each
settlement's diverse demographics and economic conditions. Female entrepreneurs
within Masiphumelele informal settlement can start their businesses without the help
from government programmes. However, it is not realistic to present a generalised
opinion that includes all informal settlements. Implementing this procedure may be
more complex than was initially anticipated, and these businesses may need help with

acquiring essential resources, such as financial capital.

5.2 The Recommended Empowerment Strategies for Female Entrepreneurs in

the Masiphumelele Informal Settlement in the Western Cape, South Africa

An effective empowerment strategy will establish a more conducive environment for
female entrepreneurs in the Masiphumelele informal settlement, thus facilitating their
success in entrepreneurial endeavours. This can be accomplished by identifying and

resolving key challenges and using specific assistance.
5.2.1 Advocacy for Female Entrepreneurs

Advocacy for female entrepreneurship means promoting and implementing initiatives,
policies, and programmes to increase women's participation and success in
entrepreneurial endeavours. Advocacy involves an extensive range of activities, which
includes being involved in positive dialogue with government entities and working on
grassroot campaigns at local level. Advocates should engage with all stakeholders
including governments, businesses and organisations, encouraging them to
encourage the representation of women entrepreneurs in certain geographic areas and

industries.

Developing communal business programmes for women staying within Masiphumelele
informal settlement and neighbouring areas can help foster community resilience and
the overall wellbeing of residents. Key strategies for female entrepreneurs
should include networking with fellow women, creating a comprehensive business
plan, and seeking expert guidance on financial affairs. Female entrepreneurs can

enhance their businesses by familiarising themselves with existing business or
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empowerment programmes, accessing financial and business support from local

government entities, and leveraging digital platforms to broaden their customer base.

Furthermore, entrepreneurs can benefit from training and mentorship programmes run
by local non-profit organisations and government agencies. Germann et al. (2024)
conducted a research study which substantiated a 32% increase in sales or
productivity among female entrepreneurs with mentors. This finding underscores the
valuable impact of mentorship on the success and growth of women-led businesses.
Moreover, entrepreneurship training programmes have been identified as crucial for
enhancing the capabilities of both existing and aspiring entrepreneurs, particularly by

fostering improved business practices.

Entrepreneurship training initiatives comprise different interventions over and above
skills development, including providing microfinance opportunities, grants, internships,
and mentorship programmes. Programmes integrating training with financial support
could demonstrate heightened efficacy in promoting self-employment through
establishing new ventures, while elevating overall business performance and

management practices.

Acquiring entrepreneurial knowledge through structured training has been beneficial
for female entrepreneurs as it gives them the opportunity to improve their enterprises’
strategies and set clear objectives for their businesses. Strategic utilisation of business
planning tools has empowered women to navigate challenges effectively and drive

sustainable growth within their respective ventures.

Entrepreneurship training programmes are extensively implemented across both
developed and developing nations to equate individuals with the necessary skills to
establish and successfully operate their businesses (Whitlock et al., 2023; Ismail,
2018). This approach underscores the global significance of entrepreneurship
education as a catalyst for enabling self-employment opportunities and fostering
economic empowerment among diverse entrepreneurial populations. Further
measures are required to promote female entrepreneurship in the Masiphumelele
informal settlement by increasing awareness and publicising the benefits of venturing
into entrepreneurship and providing supportive resources like business start-up
centres. Additionally, establishing collective networks which can provide combined
support and solidarity for women in informal settlements can be a beneficial asset for

them in their entrepreneurship journey.
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5.2.2 Improving the Accessibility of Financial Services

Insufficient access to financial resources presents a significant barrier for female
entrepreneurs. For instance, attempts that bring together NGO'’s, financial institutions,
microfinance initiatives and the forming of partnerships between communities has
resulted in facilitating accessible credit and the promotion of financial literacy trainings.
The aim of these initiatives is to contribute to one of the empowering tools needed by
female entrepreneurs by giving them the required knowledge and skills which will help
them make well-educated and diligent decisions concerning their financial matters.
Stokvels, savings groups and grants customised for women can provide financial

resources and education for establishing or growing businesses.

Female entrepreneurship in Cape Town's informal settlements has positively impacted
women’s empowerment and therefore, providing affordable financial services should
be one of the mandatory provisions that should be given to females who wish to
venture into or grow their businesses as this is beneficial for economic growth in South
Africa. Women who start and manage their businesses efficiently can be seen to be
liberated, to have financial independence and power to make their own decisions.
Establishing and efficiently managing their enterprises can help these women to
achieve elevated self-governance, economic self-sufficiency, and decision-making
power. Entrepreneurship provides individuals with a platform to transcend traditional
gender norms and societal constraints, thereby fostering self-confidence and enabling

personal growth.

The provision of accessible and affordable financial services is important for female
entrepreneurs who want to start or expand their businesses. This strategy should

include but not be limited to:

i) Accessibility to financial education programmes that will educate female
entrepreneurs about opening and managing a savings account and how to
apply for business loans; these partnerships should be facilitated by
microfinance institutions. A study by Evelyn and Osifo (2018) shed light on the
critical role microfinance institutions play in empowering women through their
iIncome-generating activities, consequently leading to their social and economic
empowerment by facilitating the establishment of new businesses. The core
mission of microfinance organisations is to provide small loans to individuals

who are facing economic challenges, while also offering essential non-financial
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5.2.3

services, such as training programmes, to those excluded from traditional

banking services.

The financial education programmes should also include basic bookkeeping.
Female entrepreneurs should learn how to balance their books so they can see
whether there are making profit or a loss. It has been seen in developing nations
that the allocation of financial resources through microfinance programmes has
positively impacted women's empowerment. By contributing to women's
empowerment and poverty reduction, microfinance institutions significantly

benefit gender equality and development agendas.

The integration of millions of women worldwide into previously inaccessible
commercial and economic opportunities highlights the transformative effect of
microfinance programmes on enhancing women's participation in economic

activities and improving their livelihood prospects (Khursheed, 2022).

Microfinance plays a key role on a global scale due to the influence it has on
promoting gender equality and socio-economic growth for women
entrepreneurs (Abebe and Kegne, 2023). This highlights the underscores the
seriousness of continued research and advocacy for leveraging microfinance to

achieve gender empowerment and sustainable development.

The aim must be to support the formation of savings and credit groups among
women living in informal settlements, thus allowing them to pool financial
resources, manage risks, and secure capital for entrepreneurial activities. The
setups of NGOs, financial institutions and cooperatives can help increase the
level of accessibility of inexpensive credit and thereby help women to make
informed financial decisions. Accessibility to affordable credit should go hand in
hand with financial education, which can educate women, on how to manage
their credit status, by making monthly payments and on the benefits of paying

back the loans on time.

Facilitating the Expansion of Educational Opportunities and Skills

Development

The need for sufficient educational opportunities and skills training presents a

substantial barrier for female entrepreneurs who operate within informal settlements.

Acquiring and applying entrepreneurial skills and business knowledge are imperative

for attaining and sustaining enduring success. Training programmes covering essential

63



aspects such as business strategy, advertising, financial management, and digital
literacy empower women to obtain the necessary skills and expertise for effective
business management. The augmentation of entrepreneurial capabilities can be
further accomplished by introducing skills development workshops, networking
opportunities, and mentorship programmes. Female entrepreneurs operating in
informal settlements face a substantial barrier in the form of restricted opportunities for
education and skills training. To successfully address this issue, the methods should

be focused on accomplishing effective and measurable outcomes.
5.2.3.1 The strategy must be focused on the following fundamental areas

a) An essential aspect of effective women's economic development programmes
extends beyond financial resources and business expertise. Establishing
community-based educational centres within informal settlements must be
prioritised to enhance the success of such initiatives. The centres would have
to offer essential literacy and numeracy programmes, vocational training, and
specialised entrepreneurial skills enhancement, tailored to the unique needs of
the target population.

b) Although there is a need for literature focused on female entrepreneurs from
informal settlements, one must recognise the myriad barriers such women face.
Financial limitations are a huge hindrance for business growth for female
entrepreneurs. Therefore, the success of women-led businesses hinges not
only on their individual characteristics and business acumen but also on how
effectively supportive institutions and stakeholders address or navigate these
substantial obstacles (Nambiar et al., 2020).

c) There is scarce support from financial institutions for female business owners
from townships and informal settlements, which poses a problem for these
business enthusiasts as they try to access crucial resources (Ojong et al. 2021).
This inability to access essential institutions further compounds the difficulties
faced by these women. It is important to address these difficulties to foster
sustainable entrepreneurship within informal settlement communities.

d) The effective implementation of mentorship and coaching initiatives hinges on
the active involvement of skilled female entrepreneurs from diverse sectors,
both informal and formal. Mentors serve as crucial guides, providing aspiring
entrepreneurs with invaluable support, guidance, and specialised insights into

their respective industries.
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e) An impactful programme by The World Bank's Gender Innovation Lab in Togo
focused on instilling the mindset needed to take the initiative among male and
female business owners. This programme offered participants training in
psychology to enhance soft skills such as self-starting abilities, creativity,
opportunity identification and utilisation, goal setting, strategic planning,
feedback mechanisms, and problem-solving skills. Notably, the positive impact
on women's soft skills post-training remained consistent across various
educational backgrounds. Such initiatives have the potential to significantly
empower women entrepreneurs in Masiphumelele informal settlement (Siba,
2019).

5.2.4 Enhancing Market Connections and Relationships

Facilitating the linkage between female entrepreneurs and formal markets and supply
chains is crucial for expanding their customer base and improving their financial
performance. Building relationships and partnerships with NGOs, government
agencies and local businesses has an enormous potential to build market connections

that can help women to market and advertise their products or services.

The support of product development and quality control can benefit female
entrepreneurs as it will enable them to meet market standards and fulfil their obligations
better. There should be a focus on strategy to enable the integration of female
entrepreneurs into broader markets, as it is a pivotal element for promoting the growth
of their businesses and to encourages access to broader markets and business

networks.

This is a pivotal determinant in cultivating the expansion of their enterprises by focusing

on the following areas:

1) Trade fairs and exhibitions can give business owners valuable opportunities
to achieve economic gains, display their products, and expand their
professional network. Fitriani et al. 2021) emphasised that business owners
who engage in trade fairs can experience increased turnover during the
event. These gatherings serve various business objectives, such as
generating sales and leads, enhancing stakeholder relationships, motivating
employees and partners, promoting a brand, and gathering industry-specific

information.
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i) The authors highlighted that trade fairs, exhibitions, or similar events
designed to promote products across all business sizes from micro-
enterprises to large corporations who offer significant advantages. For
example, these platforms can enhance revenue streams, introduce new
products, and connect with potential buyers, creating marketplaces and
trade fairs for female entrepreneurs to exhibit and sell their products.

i) By utilising e-commerce platforms, social media marketing, and online
networking, female entrepreneurs can expand their reach beyond
geographical limitations, thereby promoting digital platform growth. Social
media and e-commerce use have withessed significant expansion as more
individuals now choose to conduct their transactions on these platforms.
Integrating social media and e-commerce into a company's marketing
budget is essential, providing a potent means to develop connections with
one’s intended audience (Bloomenthal, 2024). Brahma and Dutta (2020)
highlighted the pervasive impact of e-commerce on various facets of
corporate functions, ranging from customer service to product innovation. E-
commerce enables the adoption of advanced information-centric business
practices for customer engagement and interaction, including online

marketing, order fulfilment, and customer support.

5.2.5 Promoting Policy Reforms and Creating a Legal Framework That Supports

the Desired Changes

To empower women entrepreneurs, it is crucial to eliminate policy barriers and
establish a supportive legal environment. The plan of action should consist of the

following:

i) Policy making: This involves the encouragement of policies that are gender
responsive which will facilitate business registration, property rights
protection and access to public service programmes. This initiative
establishes a conducive environment for active involvement by women
entrepreneurs.

i) Enhancing Legal Safeguards: The objective is to establish resilient legal
frameworks that protect women’s rights. These structures will comprise a
wide selection of procedures that are aimed at addressing gender-based

violence, discrimination, and workplace harassment.
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5.3 Recommendations

The participants were in a context with limited financial resources and physical
infrastructure. Despite the challenges that the participants face, some of them
demonstrated a strong preference for entrepreneurship and believed that it offers more
benefits than challenges. Offering extra resources to study participants could improve
the recognition of entrepreneurship as a feasible career path for those who are looking
for full-time employment. Implementing different empowerment strategies could
improve the existing infrastructure, eliminate some of the common challenges that the
participants face and elevate the quality of life for the local community. The
improvement of the quality of life of the local community and bettering the lives female
entrepreneurs can in turn promote economic growth which will alleviate poverty and
advance the possibility of gender equality within these societies. The goal for these
different strategies should be to address and help the women to overcome the
challenges they face in their entrepreneurial activities. Moreover, these empowerment
strategies should offer targeted support and assistance to facilitate creating favourable

circumstances for women to succeed.

5.4 Limitations of the Study

The data gathered suggests that many of the respondents’ enterprises are susceptible
to stagnation or potential closure, due to financial constraints they are facing and the
lack of knowledge they have regarding the programmes that the Western Cape
Government is offering, specifically for female entrepreneurs. The financial crisis has
negatively affected women entrepreneurs in Masiphumelele informal settlement. While
some of the participants rely on the monthly government grant which can be a
challenge to get, they are also faced with the challenge of the high unemployment rate
in their area that means that there are less customers as there is no money to purchase
their products or pay for the service they offer. Because of the lack of funds and a lack
of progress there is decline in the number of businesses run by women. The data for
the study was obtained using a targeted sampling approach to the population residing
in the Masiphumelele informal settlement. Thus, the outcomes obtained from this
group of subjects depict a restricted and geographically confined perspective. The
study’s results may have limited generalisability due to the use of qualitative
methodology and convenience sampling, which may not accurately represent the
broader population. Integrating qualitative and quantitative approaches would have

yielded a more comprehensive and robust study.
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5.5 Suggestions for Further Study

Further research should examine the distinctions between women who have received
entrepreneurial education and those who have not and therefore experienced financial
difficulties. Based on the study’s findings stakeholders can develop initiatives that
support the upliftment of female entrepreneurs within informal settlements. These
initiatives should be ongoing and should adapt to the times we live in so the informal
traders are not left behind in the ever-changing business world with its new processes
and procedures. Thus, the study’s findings may have limited generalisability to other
informal settlements in the broader Western Cape Province. Future research should
explore incorporating other informal settlements within the Western Cape region. The
researcher recommends using a mixed methodology approach that integrates surveys

and interviews, thus increasing the sample size.
5.6 Conclusion

The research highlighted that female entrepreneurs in Masiphumelele informal
settlement encountered a range of obstacles, including restricted financial access,
inadequate resources and infrastructure, cultural norms and gender prejudices, and
an ongoing risk of violence and crime. Recognising and acknowledging female

entrepreneurs’ challenges is crucial for addressing them effectively.

Female entrepreneurs’ lack of awareness about business empowerment programmes
in their regions limits their ability to effectively use resources and opportunities to
improve their business prospects. Despite obstacles and limited access to business
programmes, the female participants in this study showed great determination and

resourcefulness.

It is possible that the implementation of neoliberal thought could have negative
repercussions for female entrepreneurs, potentially putting small-scale enterprises that
are run by women at a major disadvantage from the beginning. Neoliberal policies may
be inadequate for tackling the systemic obstacles encountered by women in business,

thereby perpetuating gender disparities.

The pursuit of cost-effectiveness and profit maximisation might impede the capacity of
female entrepreneurs to compete with more prominent companies. Addressing their
specific challenges that fall under neoliberal policies is crucial to benefit female

entrepreneurs sustainably. Support such as training programmes, mentorship, access
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to finance, and networking platforms, as well as constructive collaboration between
government, NGOs, and the business sector, should be increased as this is essential

to harness the untapped potential of female entrepreneurs.
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APPENDIX B: Participant Consent Form

Research Title: Developing an empowerment strategy for female entrepreneurs in
informal settlements: A case of Masiphumelele informal settlement.

Consent to take part in research

Lt voluntarily agree to participate
in this research study.

| understand that even if | agree to participate now, | can withdraw at any time or
refuse to answer any question without any consequences of any kind.

| have had the purpose and nature of the study explained to me in writing and | have
had the opportunity to ask questions about the study.

| understand that all information | provide for this study will be treated confidentially.

| understand that in any report on the results of this research my identity will remain
anonymous.

| understand that signed consent forms and completed questionnaires will be
retained by the researcher until they are no longer needed.

Signature of participant Date
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APPENDIX C: Interview Schedule

o

o o

8.

9.

The Interview Schedule

Can you briefly tell me about yourself?

Tell me about the nature of your business?

Why are you in business, what is your primary motivation?

How do you feel about the state of your business? (Is this business where you
want it to be?)

What challenges are you facing in running your business?

Do you feel you can run a bigger and better business on your own? (i.e making
more money and employing people)

Do you think your roles as a woman in the house can affect your business?
how?

Do cultural factors affect your business in any way? (How?)

Have you received any support in the last 1 to 5 years? YES/NO

10.1f yes, from who, what form of support and was it adequate?

11.1f no, what kind of (additional) support would you require?

12.What are the things you do to grow the business?

13.What do you think you need to improve the business?

14.Are you aware of any government support for female business owners or

businesses generally around here? (if answer to Q9 is NO ask why she has not
sought or obtained government support where available)

NB: These questions will be translated into the local language as some of the

participants may not be comfortable
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